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HOLLYWOOD HOLDS MIRROR 
UP TO ITS OWN LIFE IN NEWEST 
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Music and Technicolor Add to Charm of 
Splendid Comedy Drama With Jack Mulhall 


Career Of Alice 
White Like That 
Of Dixie Dugan 
Her Role in “Show Girl in 


Hollywood” Fits Peppy 
Little Blonde Star 


AMERICA’S GIRL FRIEND 


(PREPARED VITAPHONE REVIEW) 


(ADVANCE READER— 
VITAPHONE) 


The character of Dixie Dugan, in 
which Alice White attained her first 
great screen success over a year ago, 
has again been given to the peppy 
blonde star by First National. The 
first occasion was in “Show Girl.” 
The present one is in the sequel, 
“Show Girl in Hollywood,” coming 
Pee a ee to the ........ Theatre. 

J. P. McEvoy wrote both stories, 
the Hollywood sequel recently run- 


Hollywood,”’ a highly amusing and often thrilling comedy 
drama of Filmdom’s capital. This First National picture, hand- 
somely embellished with humor and with certain scenes in 
a eeueecorur. opetied last. 83. .c “at the... <= 
Theatre. 

In this picture Hollywood pokes fun at itself, raises hearty 


laughts at its own expense, and opens the studio gates for a 
long peep at how movies are made. One of the most interesting 
parts shows the actual filming of a picture in Technicolor. 


The story continues the merry 
escapades of Dixie Dugan which 
began in “Show Girl, released some 
time ago. Alice White is again 
Dixie, although the locale is now 
transferred from Broadway to 
Hollywood. Brought to California 
by Director Buelow, who promises 
her a contract, Dixie suddenly finds 
herself out of a job and broke when 
Buelow is fired. Then begins her 
struggle to win success on her own, 
which culminates in the production 
of “The Rainbow Girl,” 

Miss White, the super-heated 
flapper of other screen productions, 
does her finest work to date as 
Dixie. The little blonde star shows 
herself to be a real actress, and she 
has a good singing voice. She is 
perfectly cast as Dixie—and as a 
matter of fact, J. P. McEvoy, the 
author, selected her for the role. 

Jack Mulhall is also excellent as 
a Broadway playwright who crashes 
Hollywood with Dixie. 

Blanche Sweet has a highly dra- 
matic part. She appears as Donny 
Harris, an ex-star who tries to re- 
live her past triumphs and hasn’t 
even the money to buy tires for her 

~fashionable car. Miss Sweet’s role 
should be one of the best remem- 
bered events_ of screen history. 
Ford Sterling, John Miljan, Virginia 
Saie, Lee Shumway, and Herman 
Bing complete the list of principals, 
although the cast is a lengthy one. 


Alice White who is 


now appearing as a 


red hot cine-mama in 


the picturization of 
J. P. McEvoy’s best: , 
seller “Show G 
in Hollywood” wi 1 
Jack Mulhal l 
Blanche Sweet, For _ 


ning serially in a widely read maga- 


Topsy Turvy News 
From Hollywood 


zine. 


The story of Dixie Dugan, who 
comes to Hollywood an unknown and 
makes good, is strangely like that 
of Alice White. Coming to the film 
colony first as a stenographer, the 
baby vamp quickly rose to screen 
fame. 


She was born in Paterson, N. ws 
and received her academic training 
at Roanoke College in Virginia. Com-_ 
ing to California, she took a seere-- 
tarial course at Hollywood High 
School and then launched into her 
business career, She was stenographer 
for many prominent business men in 
the film city. Then came the oppor- 
tunity to be script clerk with a 
movie company. 

The script clerk’s work is like that 
of a secretary, handling details re- 
lating to the shooting schedule. One 
day the director needed a “hit” 
player and sent Alice from her chair 
back of the camera to the “set” in 
front of it. After fifteen feet of 
film she was made. 


“Hot Stuff” and “Playing Around” 
were two of her recent pictures. 


“Show Girl in Hollywood” contains 
Technicolor and musical sequences 
and is laid in the studios and far- 
famed resorts of Hollywood. Jack 
Mulhall, Blanche Sweet, Ford Ster- 
ling and others are in the stellar cast. 


After three years in motion pic- 
tures and one year as a star, little 
Alice White is starting her career 
all over again as an extra player. 

And if that sounds funny, read 
this: 

Jack Mulhall has turned from 
acting to scenario writing. 

Blanche Sweet can’t afford tires 
for her Rollys-Royce. 

Ford Sterling has become a pro- 
ducer. 

John Miljan, the actor, has been 
made a director. 

A new studio called Superb Pic- 
tures results from a big merger. 

These film happenings, however, 
take place only in a film. The pic- 
ture is First National’s “Show Girl 
in Hollywood,” with its locale in 
the cinema capital, which comes to 
Phe SS Peatre: 
Miss White and Mulhall are 
featured, and Mervyn LeRoy di- 
rected. It is a Vitaphone produc- 
tion with lavish Technicolor se- 
quences, 


Sterling and John 
Miljan. It’s a First 
National and Vita- 
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ALICE SINGS Jack Mulhall, Miner 


Alice White, “America’s Girl Jack Mulhall, screen star, has 
Friend,” the peppy little First Na-| found a new diversion. He has be- 
tional star, has become popular as|come a gold-digger who takes the 
a singer and dancer since talking precious metal right out of the 
pictures arrived. She first showed ground. Following the completion 
her musical ability in “The Girl From|at the First National Studios of 


Woolworth’s.” She has since sung} “Show Girl in Hollywood,” which is 
and danced in several films, includ- 


ing Binet a2 Ta has datate Gopntig 0 oe WO THOS. 6 
ing aying Around. n her lates st 
vehicle, “Show Girl in Hollywood,” Theatre, Mulhall spent a week in the 


Minis at the °°... = Theatre, desert hills in Eastern California 


Miss White sings three melodies and| prospecting for ore, which has _be- 
in the Technicolor sce which are|come a fad with him. Alice White 
a feature of the oMeiian—aho is|appears with him in “Show Girl in 
accompanied by a huge chorus. ~~! Hollywood.” 


Hollywood has, in past pictures 
of itself, somehow lacked the 
ability to show itself interestingly 
to laymen. But Mervyn LeRoy, 
director of “Show Girl in Holly- 
wood,” has captured the knack of 
making the cinema city as fascinat- 
ing in a movie as it is in reality. 
He has done a wonderful piece of 
direction. 

There is just the right amount of 
music and color in the story to add 
to the drama. Don’t miss this, as 
it is one of the highlights of the 
movie year. 
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Alice White And Jacke Mulhall Form A Mi ghty 


Box-Office Team. Smash Them Across: 


/ 


THE CAST 


DIXIE DUGAN. 


Jimmy Doyle 


Donna Harris. 
Sam Otis, the producer_____ 
Frank Buelow, the director 


a ALICE WHITE 
ee ee Jack Mulhall 
Sete eee ae Blanche Sweet 
Pa ee ee Ford Sterling 
ee John Miljan 


Cis secretary = ee eS Virginia Sale 
eS Sees <2 eee eas Lee Shumway 
aia ee ee ee Herman Bing 
i ee ee J. P. McEvoy 
Screen version. Harvey Thew and James A. Starr 
perc’. a ee Mervyn LeRoy 
Prevograpner. ee Sol Polito 


Color scenes by. 


Dance director 


ee Technicolor process 


ee ee Jack Haskell 


Director of Vitaphone orchestra. Leo Forbstein 


Film Editor 


Prodece!.. =~ os 


eee Pete Fritch 


Ge eee Jack Okey 


ee ess Green and Stept 


SYNOPSIS (Not 


Jimmy Doyle’s “Hearts and Flow- 
ers” is closing on Broadway, a flop. 
Jimmy declares itt is because his 
backer wouldnt let Dixie Dugan do 
the part rather than understudy it. 
Finding a twenty-dollar bill in his 
pocket he invites Dixie to go to a 
night club with him. 

Dixie has danced at this club once 
before and is known there. .As a 
favor to the master of ceremonies, 
she does her number again. Buelow, 
a director from Hollywood, sees her 
and becomes interested in her. He 
persuades her to come to Hollywood 
and promises her a part in his new 
picture. 

She goes and finally gets to see 
the producer, who tells her there is 
no part for her. .But she meets 
Buelow, and he takes her back into 
his private ofice—and tells her there 
is a part. After she goes out, an 
actress who is on the downward slide, 
Donna Harris, comes into see Bue- 
low, but he refuses to see her. 

Dixie is looking over the studio 
when she recognizes Donna, who in- 
wvites Dixie home to tea with her. 
Here Donna reveals that, although 


she has a big house, almost all of it 
is shut up, and that she is also going 
on her bluff. She sends Dixie back to 
Hollywood in a car that has to go 


for Publication) 


slow because all the tires are old. 
Dixie stops in a garage and buys new 
tires for the car. 

But Otis, the producer, is tired of 
Buelow and his way, so he fires him. 
Dixie finds this out and tries to -get 
work, but can’t. .Otis, the producer, 
is sorry for her and plans to give 
her a part. .He finds out that the 
picture Buelow says he wrote is none 
other than “Hearts and Flowers,’ 
Jimmy Doyle’s Broadway flop. He 
telephones Jimmy in New York, and 
buys the story and has Jimmy come 
to Hollywood. 

Dixie gets the leading part and 
gets Donna a part. Everything is 
going fine when Dixie gets a “big 
head.” She goes to Montmarte and 
sits behind Buelow, who talks for her 
benefit, getting her temperamental. 
Back in the studio she demands a new 


directer, a lot of changes in the story 
and her own way all around. Otis 
fires her. 

The picture being closed puts 


Donna out of a job, and she takes 
poison, but Dixie and Jimmie arrive 
in time to save her life. The picture 


SHOW ee 


strays the title role 
singing and dancing 


pire W hite 


in her late 


picture “S_ wgirl in Hollywood” 
current ie =e 
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ALICE ,/HITE AS 
DIXIE DUGAN JUST 
“ACTED NATURAL” 


Star’s Life Similar To 
That of “Show Girl 
in Hollywood” 


(ADVANCE READER— 
VITAPHONE 

Alice White is Dixie Dugan in 
more than name in “Show Girl in 
Hollywood,” the new First National 
picture coming to the 
Theatre. Alice is Dixie 
at heart and in spirit—and Dixie is 
Alice. So, at least, say those who 
know Alice best. 

The little blonde actress first played 


is finished and has a big premier.|the role of Dixie Dugan in “Show 


Everyone is delighted with it Dimwie 
and Donna are made stars and Jimmy 
a director. Jimmy and Dixie fly to 
Agua Caliente to be married. 


Sensational !! 


Now you can see and hear the kind of 


Hollywood love story you’ve read about 


in headlines. 
made. 
the inside. 


to face. Hear 


their secrets. 


See how the talkies are 
Learn about Hollywood from 
Meet the movie stars face 


Alice 


tells all in a big wonderful show. 
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Yowll be hum- 
ming “I’ve Got 
My 

You,” 
wood” 
“Hang On To 
a Rainbow” 
after you hear 
Alice put them 


over. 


Di ted b BLANCHE es 
MERVYN SWEET eS 
FORD 
LEROY STERLING 
A FIRST NATIONAL MILJAN ss 
& VITAPHONE HIT Rescdon 
“Vitaphone” is the regis- story by 


tered trade mark of the 
Vitaphone Corp. designat- 
img its products. 
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McEVOY 


frumpy schoolteachers, 
‘and 
jshe played anyone her own age. 


Girl,” filmed two years ago as a silent 
picture. It was one of her first lead- 
ing roles and she made good with a 
bang. Her success in “Show Girl” de- 
termined First National to again cast 
her in the role in the sequel, which 
continues Dixie’s adventures and 
takes her to Hollywood. 

When J. P McEvoy wrote the first 
of the Dixie Dugan tales he said he 
was thinking of Alice White. The 
career 0 Miss White is similar to 
Dixie’s in her attempts to crash the 
movie ga >s and win fame and for- 


tune. Az 1 Alice herself says of the 
role: 

“T «  t really have to study my 
dialoguu.. I could have ‘ad libbed’ the 
lines as J said them many times when 


I was ying to get a job. 
needed to act natural. 

“But r liked the role so much that 
I tried to make it one of the best 
things J have ever done. I don’t know 
whether I succeeded, but I knew a 
lot about Dixie, as it was the second 
time I/ had played her.” 

Director Mervyn LeRoy let the little 
blonde charmer do the scenes pretty 
much jas she pleased, as she often in- 
jected greater realism than he could. 

Jack Mulhall, Blanche Sweet, and 
Ford /Sterling are in the big cast. 


Chic Sale’s Sister 
In “Hollywood” Film 


(CURRENT NEWS) 

Virginia Sale, sister of “Chic” Sale, 
vaudeville star and author of “The 
Specialist,” portrays a character role 
in “Show Girl in Hollywood,” the 
first National picture at the ........ 
Theatre. She supports Alice White 
and Jack Mulhall, who are featured 
in this romance of the movie capital. 

Miss Sale is one of the youngest 
character comediennes in _ pictures, 
being only twenty-two. In spite of 
her youth she has played old maids, 
grandmothers 

Never has 


I only 


elderly salesladies. 


In “Stow Girl in Hollywood” she 


Leppears as the secretary of a big pro- 
» ducer, played by Ford Sterling. 


REAL STUFF 


The greatest crime among 
studio workers—walking into a 
seene that is being taken—was 
not a crime at all during the film- 
ing of “Show Girl in Hollywood,” 
First National’s Technicolor story 
of the movie capitol, now at the 
Theatre, with Alice 
White and Jack Mulhall in the 
leading roles. 

Director Mervyn LeRoy told 
everyone within earshot of his 
set that he didn’t care if they 
stepped in on a scene represent- 
ing any of the regular activities 
of studio life. His chief action 
was close to the camera, while 
in the background he wanted all 
the miscellaneous workers to con- 
duct themselves as usual. 

Many hardened electricians, 
property men, and even players 
unwittingly “walked into the 
scene,” not recognizing that the 
set was a set; and they were 
agreeably surprised when they 
discovered their error, at not get- 
ting the customary “bawling 
out.” 

For “Show Girl in Hollywood” 
is a picture of movie life as it 
is lived, and Director LeRoy 
made it as realistic as possible. 


Alice White Sings 
Three Hot Melodies 


In Her New Picture 


(CURRENT READER— 
VITAPHONE) 


There are three featured musical 
numbers in “Show Girl in Hollywood,” 
the new First National picture at the 
Theatre. 


These songs which were written by 
Bud Green and Sam Stept, are “I’ve |! 
Got My Eye On You,” which Alice 
White sings in a Broadway night 
club at the beginning of the picture; 
“Hollywood” and “Hang On To a 
Rainbow,” which Miss White chants 
torridly to the accompaniment of a 
large group of chorus girls in the 
later Technicolor sequences. The 
chorus girls and men appear in 
several remarkable dancing ensembles 
in these sequences. Jack Haskell 
staged the dances. 

“Show Girl in Hollywood” is es- 
sentially a drama, the musical se- 
quences being an added feature of 
the entertainment. 

Green and Stept, authors of the 
songs, are one of Broadway’s most 
successful melody “teams.” Like so 
many other composers and lyric-writ- 
ers they have moved to Hollywood in 2 
the past few months and are under Mulhall sector Latest 


contract to the First National Studios The trials af ON a New York play- 


where they now make their head- wright being made over into a screen 


quarters. : scenarist are humorously portrayed 
The three song hits of “Show Girl] py Jack Mulhall in “Show Girl in 


in Hollywood” have already won wide Hollywood,” First National’s story of 
popularity and are breaking records] the movie Gity? at the ee 


in the sale of sheet music and| Theatre. Mulhall appears opposite 
phonograph records. Alice White, who has the title role. 


America’s Girl Friend Is 
Back 


Again! 


Big 
TECHNICOLOR 


Scenes 


More Songs! 
More Girls! 
More Laughs! 
More Drama! 
More Stars! 
More Pep! 
Than Ever 


Based on story 


by J. P. McEvoy / 


Directed by 
Mervyn Leroy 


wit ALICE” © 


WHITE 


JACK 


MULHALL 


Blanche Sweet, Ford Sterling, John Miljan 


Hear Alice 
Sing :— 
“lve Got My 
Eye On You” 
“Hollywood” 

and 


“Hang On To 
A Rainbow” 
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A FIRST NATIONAL & VITAPHONE PICTUR 


“Vitaphone’”’ is the registered trade mark of the Vitaphone Corp. designating its products. 


7 P. McEvoy’s Novel Wie Syndicated To 


Millions In 


Many Installments In “‘Liberty”’ 


Hollywood Revealed 
In New “Show Girl’ 
With Alice White 


(ADVANCE NEWS— 
VITAPHONE) 


Take a trip through the First Na- 
tional Studio and all the famous 
places of Hollywood! 

This is the advice broadeast by the 


management of the .......... The- 
atre, where “Show Girl in Hollywood,” 
First National’s amusing screen 


drama of the film capital, with Alice 


White and Jack Mulhall, opens 


Mervyn LeRoy, in directing the J. 
P. McEvoy story, took his company 
on location to many of the far-famed 
spots of Hollywood and vicinity. 
When not working on the studio lot 
he took scenes showing the gayest and 
most celebrated rendezvous and night 
life resorts of the celluloid_ metro- 
polis. 


The glamorous Montmarte Cafe, 
the Hollywood Theatre, Hollywood 
Boulevard, Beverly Hills, the hillside 
bungalows, and other characteristic 
features are a background for the 
drama of little Dixie Dugamw (Alice 
White) who tries to make good in 
pictures. 

LeRoy takes audiences for a peep 
inside the projection rooms, the mix- 
er’s booth, back of the sets and 
cameras, and an electrician’s eye view 
of picture making. He even makes 
a film as part of the story which is 
shown projected in a preview at a 
Hollywood theatre. 

He remains faithful to McEvoy’s 
story throughout. Dixie, a Broadway 
girl, tries for success in talkies. She 
fails at first, but just at the bitterest 
moment everything comes to her at 


ommoerorn rey Thew_ apd James._A_ 
=——svaf¥ adapted the story and wrote 


the dialogue. 

Blanche Sweet has a prominent 
talking role. Ford Sterling and John 
Miljan are also in the cast. There 
are several musical sequences in Tech- 
nicolor. 


BLANCHE SWEET, 
STAR, RETURNS 
TO PICTURES 


(ADVANCE NEWS— 
VITAPHONE) 

After a long absence from the 
screen, Blanche Sweet, a favorite since 
the early days of motion pictures, is 
staging a comeback in talkies. She 
will be seen and heard in “Show Girl 
in Hollywood,” the First National 
and Vitaphone picture, which comes 
to the Theatre. 

Appropriately enough, Miss Sweet’s 
role is that of a famous film star. 
Alice White star of “Show Girl in 
Hollywood,” plays the part of Dixie 
Dugan. Jack Mulhall appears as a 
dialogue writer, and Ford Sterling as 
a producer. 

Blanche Sweet made her first stage 
appearance at the ripe age of. eigh- 
teen months. She was earried on as 
a babe in arms in melodrama. Grown 
up, she appeared with Chauncey Ol- 
cott and Gertrude Hoffman. Her first 
sereen part was as one of the wives 
in “The Man With Three Wives.” In 
D. W. Griffith’s “Judith of Bethulia’” 
she scored her first film triumph, and 
in the title role of the late Thomas 
Ince’s “Anna Christie” she achieved 
what was considered one of the finest 
portrexals in screen history. 

With M= Neilan, whom she 
later an We starred in many 
_ pictures, including “The~House of 
Discord” and “Men and Women.” 
One of her last silent pictures was 
“The New Commandment.” 

“Show Girl in Hollywood” gives her 
an opportunity for a highly dramatic 
portrayal. The story is a comedy, 
but filled with many real-life tragedies 
and heart-breaks of those who seek 
success in the movies. John Miljan, 
Virginia Sale, Lee Shumway and 
Herman Bing are in the east. Mer- 
vyn LeRoy directed. 

The story is by J. P. McEvoy and 
contains beautiful Technicolor musical 

“ences. 


Biggest Success of Her Startling Career! HOW THE CHORUS 
Better Than “Broadway Babies.” 


Snappier than “Playing Around.” 


Based on story by 
J. P. McEVOY 
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Hear her sing 
“T’ve Got My 
Eye On You,” 


“Hollywood” and 
“Hang On To a 
Rainbow.” 


Directed by 
MERVYN LEROY 


A FIRST NATIONAL & VITAPHONE PICTU RE 


“Vitaphone”? is the registered trade mark of the Vitaphone Corp. designating its products. 


NEW FILM HAS 3 
BIG SONG HITS 


(CURRENT READER— 
VITAPHONE) 

Three popular songs, originating in 
the new First National picture, “Show 
Girl in Holly wooé »? are among the 
entertaining features of the program 
at the Theatre, where 
this screen story of the cinema colony 
is now showing. 


They are “Hang On to a Rainbow,” 
“Hollywood” and “I’ve Got My Eye 
on You,” all three written by that 
premier song writer combination 
Green and Stept. Alice White, who 
is ¢o-featured with Jack Mulhall, 
sings the numbers, backed by a 
chorus of 150 girls. The musi¢al 
sequences of ‘Show Girl in Holly- 
wood” are in Technicolor. 

The picture from a story by J. P. 
McEvoy, is a sequel to “Show Girl,” 
in which Miss White appeared two 


years ago. Blanche Sweet, Ford 
Sterling, John Miljan and Virginia 
Sale are in the supporting cast. 


Mervyn LeRoy directed. 


REAL “SETS” 


“Show Girl in. Hollywood,” at the 
oa Theatre, has few built-up 
sets. Most of the scenes were made 
against real buildings at the First 
National Studios and in famed spots 
in Hollywood. Alice White, Jack 
Mulhall and Blanche Sweet are prom- 
‘nent in the east. 


Genial Jack Mulhall 
And Alice White Are 


Teamed in New Film 


(ADVANCE NEWS— 
VITAPHONE) 


Mulhall, the genial Irish- 
American actor, is co-featured with 
Alice White in “Show (irl in Holly- 


Jack 


wood,” First National’s amusing 
screen drama of the cinema metro- 
polis, which opens ....4:.... at the 


Theatre. 


Several years back Miss White was 
given her first leading role opposite 
Mulhall The 
studio figured that playing with this 
experienced actor would help her de- 
And 
now they are together again in one 


for “conditioning.” 


velop her own screen technique. 


of the biggest pictures of the year. 


Mulhall has had a colorful thea- 
trical career. Born in Wappinger’s 
Falls, 50 miles from New York City, 
he went on the stage in Passaic, N. 
J. because a feminine friend told 
him he looked like an actor. Evidence 
of his popularity in Passaic was 
given when he visited there a few 
years back and was presented with 
a loving eup by the _ tewnspeople. 

While working in New York stage 
productions, Grant Cootes, illustrator 
{of Harold Bell Wright’s novels, in- 


troduced him to Rex Ingram, who 
gave him a role in a picture called 
“Cold Cash.” Mulhall has stuck to 
the screen ever since, a matter of 14 


years. 


From the original Biograph com- 
pany, which had such stars as Lionel 
the Gish Mary 
Pickford, Blanche Sweet and others, 
he went with the Talmadge sisters and 
then to First National. 


Barrymore, sisters, 


“Show Girl in Hollywood” is the 
story of Dixie Dugan’s rise to fame 
on the screen, “with music and song 
effects.” The big musical sequences 


are filmed in Technicolor. Mervyn 


LeRoy directed, and the cast includes 
Blanche Sweet, Ford Sterling, John 
Miljan, Virginia Sale, Lee Shumway 
and Herman Bing. 


GIRL GETS ALONG 
ON $75 PER WEEK 


Maxine Cantway, “the 
Perfect Chorine,”’ 
Has a Budget 


(ADVANCE READER— 
VITAPHONE) 


Can an unmarried girl get along 
on a salary of $75 per week? 

Yes, And 
other expressions of agreement, say 
you. 

But can she dress in the latest 
Paris fashions, spending $9 per week 
for shoes alone, and still save $7 per 
week? That is the financial problem 
facing the new screen chorus girls, 
although the sum saved is not taken 
into consideration by all of them, 

Maxine Cantway, one of the fair 
ladies of the ensemble in “Show Girl 
in Hollywood,” First National pic- 


certainly, of course. 


iiie- Coping 93 to the 
Re ree Theatre, and chosen in a 
newspaper contest as “Hollywood’s 


typical chorus girl,” has given her 
weekly budget to this paper. Like 
the majority of the dancers she re- 
ceives $75 per week. 

Shoes, $9; room and board, $18; 
make-up $2; dresses, hats, scarves, 
etc., $24; lingerie $4; stockings, $4; 
and incidentals, $7. These items 
total $68, which allows Miss Cantway 
to put $7 in the bank. She is eigh- 
teen years old and is considered 
averagely dressed by the girls in her 
company. 

“Chorus girls,” Miss Cantway ex- 
plained, “must be well dressed at all 
times as one of the best ways to 


win success in films is for them to ~ 


attract attention to themselves. Some 
of the girls forget all about saving, 
staking their entire salary on the 
chance of getting a big role later 
on. But most of us handle our finan- 
cial affairs just as a stenographer 
or sales girl does. If not, we would 
always be broke.” 

Miss Cantway appears in the lavish 
Technicolor sequences of “Show Girl 
in Hollywood.” It is a story of the 
cinema capital by J. P. McEvoy and 
is directed by Mervyn LeRoy. Alice 
White is the star, and Jack Mulhall, 
Blanche Sweet, Ford Sterling and 
John Miljan are in the east. 


Film Shows Stars 
As They Truly Are 


(ADVANCE READER) 

Famous movie stars were photo- 
graphed without their assuming the 
customary camera poses for scenes 
in “Show Girl in Hollywood,” the 
First National and Vitaphone ro- 
mance of Hollywood, coming 
to the Theatre 

Director Mervyn LeRoy hid cameras 
around the studio and grabbed off 
views of the stars in their “natural 
state” as they walked about the lot, 
drove by in their cars, or entered 
their dressing rooms. Directors also 
were “shot” from ambush. In scenes 
showing a Hollywood premiere other 
famous film celebrities were captured 
on the negative. 

Alice White and Jack Mulhall are 
featured in “Show Girl in Hollywood.” 
Blanche Sweet, Ford Sterling, John 
Miljan and Virginia Sale are in the 
cast. 
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Page Three 


Every ad and story on this page 
can be used for advertising the 
Vitaphone version with slight 
additions to the copy. 


IS MONOGAMY POSSIBLE IN A 
WORLD OF BEAUTIFUL WOMEN? 
JACK MULHALL PONDERS PROBLEM 


Girls Like Alice White and 
Dot Mackaill Make It 
Difficult, He Says 


(FEATURE SILENT) 

Jack Mulhall, First National 
featured player who appears opposite 
Alice White in “Show Girl in Holly- 
wood,” at the Theatre, 
blames polygamy in the» male sex on 
the women! 

As usual, the handsome young 
Irishman is a bit facetious, and per- 
haps he doesn’t mean all that he says 
just as he says it. But he presents 
good evidence for his contention that 
it’s impossible for a man to be a tee- 
total monogamist when certain women 
are in the world. He offers as Ex- 
hibit A, Alice White. As Exhibit B 
he cites Dorothy Mackaill, who played 
opposite him in many films. 

“And I could name many others, 
but these are the foremost examples 
I could pick in films today,” he ob- 
serves. “I’ve played opposite the 
Talmadges, Gloria Swanson, Bebe 
Daniels, and in fact practically every 
big star on the screen and I learned 
about women from every one of ‘em!” 

Variety is truly the spice of life 
Mulhall maintains. Now take the 
Alice White, Dorothy Mackaill matter. 

“As different a pair of girls as a 
man could find, and yet each has a 
powerful appeal,” says Jack. “Now, 
how could a man expect to get every- 
thing that the two represent in one 
prize package? 

“Alice, as she appears in “Show 
Girl in Hollywood,’ is a little human 
dynamo without any repressions at 
all. She’s like that in real life. 

Dorothy is English, reserved, yet not 
~ less dynamic. 

“Alice, having Italian blood, has 
Latin fire. Dorothy has a fire-and-ice 


nature that is entirely in contrast to 
Alice’s. Dorothy has blue eyes and 


ash-blonde hair; Alice has dark brown. 


eyes and red-blonde hair. Alice is 
short and curvy; Dorothy is of med- 
ium height and almost boyish in 
figure. 

“However, either one of them would 
keep a man home nights as a wife, 
if the other couldn’t come into active 
contest for him. Then, in ‘Show Girl 
in Hollywood,’ which by the way is 
a picture that I think anyone will 
enjoy for it’s the real inside on. Holly- 
wood—in this picture there’s Blanche 
Sweet. Another woman of an en- 
tirely different appeal! 


“Look at Alice and Miss Sweet in 
‘Show Girl in Hollywood’ and tell me 
how a man can remain a monogamic 
in mind, at least, while they are al- 
lowed to wander loose!” 


Mervyn LeRoy directed “Show Girl 
in Hollywood,” which is based on J. 
P. McEvoy’s best-seller. It is 
sequel to “Show Girl,” which was a 
huge success not only as a book but 
as a picture with Miss White in the 
title role. 


Ford Sterling, John Miljan, Vir- 
ginia Sale, Lee Shumway, Herman 
Bing and other notables constitute 
the cast of the picture proper, but 
many other stars, including some of 
the most famous, appear in studio 
scenes, Hollywood party sequences 
and so on. The picture is filmed 
from behind the first line of cameras, 
and an accurate as well as amusing 
picture of studio life and film-pro- 
ducing is presented. 


Primarily, however, it deals with a 
simple and very appealing love story 
enacted by Miss White and Mr. Mul- 
hall, who has such profound misgiv- 
ings about monogamy. 
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Begins ™ 
Tomorrow! 


Based on 
Story by 
J. P. McEVOY 


Alice White as Dixie 
Dugan again. Now she’s 
a red hot cinemama. Liv- 
ing a story more thrilling 
than any ever screened. 
Playing a leading role in 
life’s drama and failing in 
everything but the final 
love scene. 


See it for 


before. 


HOW GIRL». 
HOLLYWOOD 


ALICE WHITE 
JACK MULHALL 


Blanche Sweet, Ford Sterling 


John Miljan 


its snappy 
songs, studio secrets and 
Alice — better than ever 
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HEAR ALICE SING 


“ve Got My 
Eye On You,” 
“Hollywood” 
and “Hang On 
To A Rainbow” 
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ALICE WHITE 
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As a script ¢ rl Alice White first 
came to the glar of the studio lights. 
It was impossib e, though, that one 
so vivacious, so full of sparkle and 
the joy of life, should remain long 
in a job behind ‘he camera. Execu- 
tives on the First National lot no- 
ticed her wielding: the pencil and type- 
writer and gave her a screen test, 
which brought her a contract. 

Miss White is a native of Paterson, 
N. J., but she received her education 
at Roanoke College in Virginia. Com- 
ing to California, she took a secre- 
tarial course at the Hollywood High 
School. From stenographer for a 
Hollywood business man, she became 
seript clerk in a studio, and then con- 
tinuity writer. Then came the acting 
contract which soon brought her fame 
and fortune at First National. 

Alice has “pep” and to spare. Al- 
ways alive, eager, full of vitality and 
enthusiasm, she possesses all the ideal 
qualifications for a film star. Behind 
her pretty face she is an energetic 
thinker. She has reddish-gold hair. 
Her piquant face, wreathed in smiles 
wins friends immediately. 

The little actress first proved her 
ability in “The Sea Tiger” with Mil- 
ton Sills. Then came. “Mad Hour,” 
“Harold Teen” and “The Private Life 
of Helen of Troy,” in which she first 
won fame. Later came “Show Girl,” 
her first starring film, “Naughty 
Baby,” “Hot Stuff,’ “Broadway Ba- 
bies” and “Playirig Around.” Her 
latest picture, ‘Show Girl in Holly- 
wood,” is now at the 
Theatre. 


BLANCHE SWEET 


Blanche Sweet was born in Chicago 
and educated at Berkeley, Calif. She 
entered the Be profession when 
she was eighteen months old, being 
carried on as a\“babe in arms” in a 
stock company.; She appeared later 
on the stage with Gertrude Hoffman 
and Chauncey at. Her first screen 
part was in “The Man With Three 
Wives.” In D.| W. Griffith’s “Judith 
of Bethulia” alg scored an exceptional 
triumph, and /in the title role of 
“Anna Christie’ she achieved what 
is considered one of the finest por- 
trayals in sereen history. 

In 1922 she married Marshall 
Neilan, her leading man in ‘Class- 
mates,” but ‘was recently divorced 
from him. They starred in many pic- 
tures together. “The Woman in 
White” was one of her last engage- 
ments on the silent screen. Follow- 
ing that she went to New York to take 
a leading role in Robert Kane’s “The 
New Commandment.” 

Miss Be was in retirement for 
several Ais and meanwhile the 
talkies arrived. Now she is making a 
sensational screen “comeback” in the 
new medium. Her latest picture, 
“Show Girl in Hollywood,” produced 
by First National and starring Alice 
White is at the Theatre. 


VIRGINIA SALE 


Virginia Sale was born in Urbana, 
IL, the youngest of three children. 
She grew up in Urbana and was edu- 
eated at the University of Illinois. 
Influenced by the success of her fa- 
mous brother, “Chic” Sale, she de- 
cided on the stage for a career. 

After graduating from the Ameri- 
ean Academy of Arts, which Cecil 
B. DeMille.-Joseph Schildkraut and 
other noted film people call their alma 


| mater, she obtained a part in one of 


the road shows of “Lightning.” She 


‘a comedian. 


JACK MULHALL 
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Jack Mulhall is the most famous 
native of Wappinger’s Falls—fifty 
miles from New York’s Grand Central 
Station. He attended school there 
and later at St. Mary’s Academy, and 
then his family migrated to Passaic, 
N. J. In the latter city the Irish 
actor began his career by playing boy 
parts in the Whitehead Theatre stock 
company. Jack is still popular there, 
and on a recent visit was given a 
huge silver loving cup by the popu- 
lace. 

Jack’s genial smile soon made him 
a matinee idol and he devoted his 
talent to Broadway productions for 
the most part. When “The Producer” 
closed, Mulhall was introduced by a 
friend to Rex Ingram, the film di- 
rector, who had seen the actor in 
this comedy. Ingram gave him the 
lead in “Cold Cash” opposite Gertrude 
McCoy. Mulhall liked pictures and 
stayed. He became a member of the 
Original Biograph stock company with 
Mary Pickford, the Gish sisters, Wal- 
lace Reid and others. 

In his many years as a leading 
man he has played for nearly every 
large film producer. After being lead- 
ing man for the Talmadge sisters, 
Norma and Constance, First National 
signed -him to a long-term contract, 


and he has been at this studio ever 
since. 

Among his First National succésses 
were “Orchids and Ermine” with Col- 
leen Moore, “Classified” with Corinne 
Griffith, “The Butter and Egg Man,” 
“Waterfront” and “Murder Will Out.” 
He appears opposite Alice White in 
“Show Girl in Hollywood,” his latest 
picture, now showing at the 
Theatre. 


FORD STERLING 


Ford Sterling was one of the first 
film actors to achieve wide fame as 
He started his picture 
career in the early days with Mack 
Sennett and became famous as the 
captain of the memorable Keystone 
Kops. He threw, and had thrown at 
him, many a custard pie in those 
golden times. 

Several years ago he began to spe- 
cialize in character portrayals and is 
now a prime favorate in such roles. 

Sterling was born in La Crosse, 


Wis., and was educated at Notre 


Dame University. He became a cir- 
cus performer, then went into vaude- 
ville and dramatic productions. 
Among his recent films are “Drums 
of the Desert,” “Spring is Here” and 
“Bride of the Regiment.” Her very 
latest comedy role is that of a movie 
producer in First National’s “Show 
Girl in Hollywood,” starring Alice 
White, now at the 
Theatre. 


Ceca wa Se vor ie Oe MS et ear 


got to Broadway in “Montmarte” and 
then went into vaudeville like her 
brother. She came to Hollywood un- 
known, but quickly obtained a part 
in “The Crowd,” and then the lead 
opposite Jack Duffy in Christie com- 
edies. 

“Loose Ankles” and “Bright Lights” 
are two of her recent pictures for 
First National. “Show Girl in Holly- 
wood,” another for the same studio, 
starring Alice White is now at the 
Theatre. 


Vitaphone Brings 


“Show Girl” to Life! 


os 


-Blanche 
Ford _ Sterling, 
John Miljan. 
Based on story by 
J. P.. McEvoy. 
Directed by Mer- 
vyn LeRoy. Tech- 
nicolor scenes. 


Sweet, 
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MANY JOBS LED 
ALICE WHITE 
TO STARDOM 


(ADVANCE READER— 
SILENT) 


Alice White is said. to hold the 
distinction of having had more jobs, 


before she entered pictures, than any 
girl in Hollywood. - 

She admits having been fired from 
most of them for using her eyes in 
the same ways she now uses them to 
command a big movie salary check 
at the First National Studios, where 
“Show Girl 
Hollywood,” was filmed. 

It is also said that the picture, 
which is coming to the 
Mheatre: Ae tse se » has touches of 
the star’s own life in it, and that 
Jack Mul- 
hall is co-featured with her in the 
picture, which is based on J. P. Me- 
Evoy’s best-seller It is.a sequel to 
“Show Girl,” in which Miss. White 
also played the title role on the 
screen. Mervyn LeRoy directed 
“Show Girl in Hollywood,” and 
Blanche Sweet, Ford Sterling, John 
Miljan and other notable actors ap- 
pear in support. 


“T like to live to the tune of fast _ 
music,” Alice (of real life,) declares. 


her latest picture, in 


promises a snappy film! 


| “The music will be plenty slow “when 


yowre dead.” poms 

It is a matter-of record that Miss 
White, who as an orphan came to Los 
Angeles at the age of 16 to “learn 
stenography in Charlie Chaplin’s 
Hollywood High School,” didn’t in- 
tend to become an actress. She got 
a job in a real estate office. The 
boss’s wife saw Alice—and Alice got 
a job as a publisher’s secretary. 
Again the boss’s wife. Alice got a 
job as a switchboard operator in a 
club. Members’ wives objected. And 
so on—until her talents found a mar- 
ket in which they are now widely ap- 
preciated! She is the ideal “Show 
Girl in Hollywood.” 


You can use any illustration and 
almost every story in this entire 
press sheet for your silent show- 
ing with slight changes. 


ALICE WHITE AND JACK MULHALL 
SCORE BRILLIANTLY IN NEW FILM 
OF “SHOW GIRL IN HOLLYWOOD” 


* * 


* * | 
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{PREPARED SILENT REVIEW) 


Great Cast Supports Them 
In Part-Technicolor 
Screen Romance 


Blonde Alice White and smiling 
Jack Mulhall make comedy and 
drama of the movies, the stars, and 
Hollywood in their new First) Na- 
tional picture, “Show Girl in Holly- 
wood,” which opened last 


their screen story, find the film city 
a place where one can win fame and 
fortune in a hurry, if one doesn’t 


Show Girl’s shak- 
ing dimpled knees 
in the _ world’s 
commotion  pic- 
ture center. 


‘has 


s- 
ras 


S 


E 
Sok MULBALL 


BLANCHE SWEET 
FORD STERLING 
JOHN MILJAN 
Directed by MERVYN LEROY 
Based on story by J. P. McEvoy 
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~ Alice and Jack, if we can believe 


throw a fit of temperament, or tie up 
with the wrong people. -In unrelling 
their adventures on the Pacific coast’s 
White Way, they showed us a most 
amusing Hollywood. A _ place we 
would like to see before we die. A 
region where heartbreaks and dillu- 
sion lie right outside the door to re- 
nown. A city where praise and criti- 
cism come in equal doses. 


“Show Girl in Hollywood” is a 
sequel to “Show Girl,” an earlier pic- 
ture starring Miss White, and writ- 
ten by the same man, J. P. McEvoy. 
Dixie Dugan, a Broadway chorine, 
comes to Hollywood with a supposed 
contract from a director. The di- 
rector is fired and Dixie is out of a 
job, and broke. But she works hard 
and gets a chance to make good. 

There are many interesting and 
novel features to the picture. Much 
of the action was photographed at 
the First National Studio and other 
famous places in Hollywood. A gala 
premiere of a picture with all the 
customary lights and gayety, is one 
of the sequences. 


Alice White gives a simply superb 
performance as Dixie. Never has she 
been more delightful. Mulhall, as a 
typical New York playwright, plays 
his role to perfection. Blanche Sweet 
has an unusual characterization as 
Donna Harris, ex-star. Ford Sterling, 
John Miljan, Virginia Sale, Lee 
Shumway. and Herman Bing are 
prominent among the other members 
of a really great cast. 

“The Rainbow Girl,” a picture sup- 
posedly made by Dixie, is shown as 
part of the regular picture. It is all 
in Technicolor. 

Mervyn LeRoy directed “Show Girl 
in Hollywood” and deserves three 
rousing cheers for the same. 


Alice White Plays 
“Show Girl” Sequel 


(CURRENT READER— 
SILENT) 


Alice White has the distinction 
seldom achieved by film stars of play- 
ing a sequel to a former role in 
“Show Girl in Hollywood,” the First 
National screen comedy of life in 
Hollywood, now. at thet 2.22, 
Theatre. She appears as Dixie 
Dugan, the Broadway chorus girl, 
the same role she played in “Show 
Girl,” another success made a short 
time ago. 

As Dixie, the jazzy but shrewd 
little girl of the theatre, Miss White 
is a “natural.” 

When J. P. McEvoy, author of the 
book ‘Hollywood Girl,” came to Holly- 
wood after selling “Show Girl? to 
First National, he picked Miss White 
as the actress best typifying the cool- 
headed but warm-hearted Dixie. She 
was no where near the top of the 
film ladder at the time, but the role 
helped her get there in a hurry. 


that combines with 


Here We Go At Last 


Behind the Scenes HOLLYWOOD EXPOSED! 


Of ioe 


(ADVANCE NEWS— 
SILENT) 


“Show Girl in Hollywood,” which is 
coming to the Theatre 
with Alice White, Jack 
Mulhall, Blanche Sweet, Ford Sterling, 
John Miljan and other notables in 
its stellar cast, goes be hind the scenes 
of Hollywood life. 


According to Mervyn LeRoy, who 
directed it, the pictrre is the first 
. realistic and 
human love story an  :curate picture 
of what goes on in whe studios, the 
Hollywood cafes, the stars’ and di- 
rectors’ apartments ar d homes. More- 
over, it shows exact 7 how pictures 
are filmed from the .rst “story con- 
ference” to a final s iccess scored by 
re-cutting a “flop.” 

Much of the actio . is filmed from 
behind a line of ¢ meras that are 
actually talking film which, the next 
instant, is flashed on the screen. 
Many famous stars. nd directors not 
in the cast are see in the picture, 
at work on their o mm films, or out 
“partying.” | 

“So far most of|the stories with 
a film studio background have been 
too burlesque,” Le Roy observes. “I 
think that people are seriously in- 
terested in how movies are made, so, 
while we poke a great deal of fun at 
famous personalities in the business, 
we are careful in ‘Show Girl in Holly- 
wood’ to show the making of films 
and the life of the people accurately. 
We know it better than any other 
life; naturally we can portray it real- 
istically.” 

“Show Girl in Hollywood” is from 
J. P. McEvoy’s best-selling novel, and 
is a sequel to “Show Girl.” Alice 
White starred in “Show Girl” also, 
and now continnes the adventures of 
Dixie Dugan in Hollywood. 


Want a Good Look 
At Movieland? New 


Picture Gives It 


(ADVANCE READER— 
SILENT) 


Hollywood opens wide the studio 
gates and gives picturegoers a good 
look at how movies are made and the 
people who make them in “Show Girl 


in Hollywood,” First National’s 
amusing screen drama, which opens 
UPS age ee ate tbe. = The- 


atre, starring Alice White. 

The story is by J. P. McEvoy. It 
continues the adventures of Dixie 
Dugan where they left off in “Show 
Girl,” an earlier MeEvoy story which 
First National produced a short time 
ago, also with Miss White in the title 
role. In the sequel, Dixie Dugan 
leaves Broadway to erash the gates 
of Hollywood. Most of the action 
occurs right in the First National 
Studios while the rest of it happens 
in far-famed places in the film col- 
ony. A preview with all its lights 
and tinsel is one of the features. 


Jack Mulhall appears opposite Alice 
White as a scenario writer. Blanche 
Sweet, returning to the screen ap- 
pears in a prominent ‘part. Others in 
the cast, which includes many world 
famous stars in “bits,” are Ford Ster- 
ling, John Miljan, Virginia Sale, Lee 
Shumway and Herman “Bing. 


is starred. 


and technicians at work. This pic- 
ture is then shown in a theatre. 


attained in color photography. 


MOVIE LOVE 


the Theatre. 


shows audiences back of the cameras| Played by many famous stars. 
and sun-ares and displays the players| Vyn LeRoy directed. 


The Technicolor sequences are said] film. 
to be a revelation of the perfection | lavish dancing sequences. 


Love a la Hollywood is portrayed| First National 
by Alice White and Jack Mulhall in| “Show Girl in Hollywood,” now play- 
“Show Girl in Hollywood,” First Na-| ing at the 
tional’s picture of studio life now at} First 


Based on the story 

by J. P. McEVOY. 

Directed by MER- 
VYN LEROY. 


Big Chorus 
Spectacles in 


TECHNICOLOR 


4 ALI 
SACK MULH AEE 


_ BLANCHE SWEET, FORD STERLING’ 
and JOHN MILJAN 


ment. 


Alice throws wide open the closed 
doors of the talkie studios. 
you right into the dressing rooms of 


Takes 


famous stars. Brings J. P. McEvoy’s 
sensational best-seller to the screen 
as her outstanding Vitaphone achieve- 


More stars, more pep, more 


songs, more girls than ever before. 
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Making “Show Girl in| BLANCHE SWEET 


Hollywood” Brings 
Movie Studio Mixup 


(ADVANCE READER— 
SILENT) 


The motion picture technician’s 
greatest worry to date wasn’t con- 
cerned with some great costume film 
or elaborate screen spectacle, but 
rather with the portrayal of simple 
movie studio background in First Na- 
tional’s story of Hollywood, “Show 
Girl in Hollywood,” starring Alice 
White. 


Lots of confusion arose from the 
making of this ‘“behind-the-scenes” 
picture. Hardest of all was keeping 
out of camera range. The seasoned 
movie worker thinks himself safe 
from the camera if he is standing 
behind any bit: of movie technical 
equipment, which is always out of the 
scene. But in “Show Girl in Holly- 
wood” they couldn’t tell which was 
part of the props and which was 
really in the scene. 


Miss White and Jack Mulhall por- 
tray the romantic leads in the J. P. 


An unusual feature of the story | McEvoy story. Blanche Sweet, Ford 
shows the making of a movie, titled | Sterling, John Miljan and Virginia 
“The Rainbow Girl,” in which Dixie| Sale are among the other principals 
Director Mervyn LeRoy | in the huge cast, which includes “bits” 


Mer- 


“The Rainbow Girl,” a picture with- 
in a picture, is a part of the regular 
It is all in Technicolor and has 


FAN MAIL 


A glimpse of the huge stacks of 
fan mail received by stars at the 
Studios is seen in 


Theatre. The 
Studios and other 


National 


Blanche | Hollywood localities were backgrounds 


Sweet, Ford Sterling and John Mil-| for the action. Alice White and Jack 


jan are in the cast. 


Mulhall are featured. 


ON SCREEN AGAIN 


(ADVANCE NEWS— 
SILENT) 


Blanche Sweet, the unforgotten 
heroine of “Ann Christie,” “Tess of 
the D’Urbervilles,” and other early 
screen successes, is staging a come- 
back after several years absence from 
films. She is now appearing in one 
of her most dramatic roles in “Show 
Girl in Hollywood,” the new First 
National picture which is coming 
to the Theatre, 


Miss Sweet appears as an ex-star, 
a girl who once knew the greatest 
of screen fame, but who has been 
tossed aside and is nearly “broke.” 
Such figures are sometimes seen in 
Hollywood, and Miss Sweet is said 
to portray the character with depth 
and pathos. It is one of the most 
human and sympathetic roles the 
actress says she has assumed in her 
long screen career. 

Alice White and Jack Mulhall are 
featured in “Show Girl in Holly- 
wood.” John Miljan, Ford Sterling, 
Virginia Sale and Lee Shumway are 
also in the cast. Mervyn LeRoy di- 
rected. Technicolor sequences are a 
feature of the picture. 


PING-PONG CHAMP 


Director. Mervyn LeRoy took 
enough time off one night during the 
filming of “Show Girl in Hollywood” 
to win the ping-pong championship 
of Malibu Beach, exclusive ocean col- 
ony of film folk. He defeated 
Arthur Freed, song writer, 6-0 in the 
finals. Ping-pong is now a popular 
indoor sport in Hollywood. Alice 
White and Jack Mulhall are featured 
with Blanche Sweet in the east of 
“Show Girl in Hollywood,” which is 
now showing at the 
Theatre. 
ture. 


It is a First National pic- 
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Make These Three Big Song Hits Part Of | 
Your Exploitation Campaign On This Picture 


A Song Cover That Sells Both 
Your Show And Its Music. 


THEME SONG CAMPAIGN 


HERE ARE SOME OF THE SURE FIRE EXPLOITATION 
ANGLES TYING IN THE THREE BIG SONG HITS THAT 
WILL START A FLOW OF DOLLARS INTO YOUR BOX- 
OFFICE. 


TITLE PAGES 


for lobby decoration, window trim and counter 
display are available at your nearest DeSylva, 
Brown & Henderson office. -(See list of offices 
on this page). 


WINDOW STREAMERS 


to help you sell a window tie-up idea to your 
local music dealer are available, also. 


CANVAS MUSIC SHOPS 


and chain stores handling sheet music and 
secure their co-operation for window displays 
and the featuring and plugging of these 
numbers. 


RADIO STATIONS 


should be canvassed and asked to introduce 
These numbers into their programs with 
proper credit to your showing. 


DANCE ORCHESTRAS 


are a great source of publicity at little expense. 
See that they get copies of the orchestrations. 


HOTEL AND CABARET 


orchestras are also live prospects for plenty of 
publicity through these song successes. Get 
after it now. 


ENTERTAINERS 


at hotels or radio stations should be visited 
and asked to plug these songs for you. A 
plug for the song is a boost for your box-office. 


3—- BIG HIT NUMBERS - 3 
Sung by ALICE WHITE in 
“SHOW GIRL IN HOLLYWOOD” 


‘“‘Hang On To A Rainbow” 
*““Hollywood”’ 


“Pve Got My Eyes On You” 


Lyrics and Music by 
BUD GREEN and SAM H. STEPT 


Published by 


DE SYLVA, BROWN & HENDERSON 
745 SEVENTH AVENUE NEW YORK, N. Y. 


jin all wrapped purchases. 


Loud Speaker 
in Your Lobby 


Nothing attracts attention as much 
If you haven’t a loud 
speaking device in your lobby or over 
your marquee, get one installed NOW. 
They are coniparatively cheap and 


as good music. 


are little trouble to operate. You 
ean get one that will play twelve 
records withow' having to bother with 
it. The turntable should be placed in 
the office. Play. the theme songs 
over the loud-s )eaker and watch how 
much attentic . it attracts. It is 
probably the 1riost effective exploita- 


tion you can get for the money. 
Put it behinr a 24-sheet cut-out of 


Alice White:— 


Phonograph and 
Radio Stores 


Phonograph nd radio stores are 
good prospects for a window dis- 
play on “Show-Girl in Hollywood.” 
Cut-outs and stills of Alice White 
together with copies of the song 
will make an attractive window. 
Ask your local dealers about it. 


Phonograph 


Records 


Practically 
have reproduced the 
from “Show Girl in Hollywood.” 
Victor has recorded at least two of 
them as we go to press. Columbia 
and Brunswick have recorded one or 
more of these tuneful songs and 
many of the popular priced brands 
have scheduled these as well. The 
latter gives you a wonderful oppor- 
tunity for local tieups with the chain 
stores shops 
these various trade name records. 


every recording firm 


hit numbers 


and music handling 


In all cases you have a live pros- 


pect for “Show Girl in Hollywood”: 


windows with all dealers in any of 
the above records, Induce them to 
feature the “Show Girl in Holly- 
wood” records the week previous and 
during the picture engagement. In 
the instances where sheet music is 
also handled, whi have the advantage 
of a double tieup and will often re- 
sult 
window trims. 


in two /exclusive photoplay 
Supply all dealers 
with heralds upon the blank cover 
page of a have imprinted copy 
tying up the r 
gagement. Pliy up the fact that 
Alice White sings these song hits 
in the picture, These are for deal- 
ers mailing lists and for enclosures 
If not 
policy, you can grant 
privilege of gelling “Show Girl in 
Hollywood” sheet music and records 


xeords and picture en- 


against house 


in lobby on some basis that is mutually 
agreeable. 


Play Up 
Natural Color 


The ultimate in realistic coloring 
dominates “Show Girl in Hollywood” 
so get behind this angle through 
every medium at your command. In 
all ad copy, on your marquee, on 
your screen and in your lobby, play 


up Technicolor. Tell your public 


that the-photoplay of the age is glori- 
fied in dazzling, glittering hues 
through the introduction of the last: 
word in life-like color. The splendor 
of the deepest shades, the most deli- 
cate tints and the metallic lustre of 
silver and gold is revealed with 
true realism in “Show Girl in Holly- 
wood.” ; 


} 


La France Rings National Tieup 


| ef Solid Gold 
un Mode 


oa Coler 


Above is shown The Attractive Window and Counter Accessory Used to 
Display LaFrance Rings When Tied in With Your 


“Show Girl in Holly: 


wood” Engagement 


Through a carefully planned and 
comprehensive arangement with the 
national advertising agency handling 
the account of LaFrance Rings, ex- 
hibitors can take advantage of splen- 
did cooperation from your leading 
Among the First Na- 
tional stars tied in with these ex- 
septionally attractive and popular 
iovelty rings are Alice White and 
Jack Mulhall. 
which are mounted beautiful semi- 
precious gems have been named after 
these First National stars and will 
be featured in the jeweler’s display 
accessories featuring the First Na- 
tional stars in question are supplied 
to all dealers handling these beauti- 
This 
product is receiving continuous in- 


local jewelers. 


Individual rings in 


ful, nationally advertised rings. 


tensive exploitation playing up First 
of 
widely circulated publications, in- 
cluding the Sat. Eve. Post. 

Every LaFrance 


National stars in any number 


salesman is 


equipped with a special promotion 
and campaign folio and every dealer 
in the country is presented with full 
tieup details and complete outline of 
the cooperative possibilities. 


DE SYLVA, BROWN 


& HENDERSON 
BRANCHES 
-Home Office: 

745 SEVENTH AVE. 


JOE STOOL 


WOODS THEATRE BLDG. 
Rm. 702 
54 W. Randolph St. 
Chicago, Ill. 


BEN BERMAN 


713 MAJESTIC THEATRE 
BLDG. 
845 S. Broadway 
Los Angeles, Cal. 


IRVING CROCKER 
168 Tremont St. 
Boston, Mass. 
DAN ENGEL 


TULLER HOTEL 
Detroit, Mich. 


LOU EMMEL 
935 Market St., Rm. 5f13 


San Francisco, Cal. 


ELMER SETZLER 


1118 Chestnut St., Rm. 68 
Philadelphia, Pa. 


FRANK FOSS 


827 Hamilton Terrace 
Baltimore, Md. 


The moment your playdate on 
“Show Girl in Hollywood” is set, 
notify MR. JOHN SCHUMAN, THE 
BIOW COMPANY, INC., 521 FIFTH 
AVE., NEW YORK, N. Y. and he 
will start the ball rolling immediate- 
ly. You will be advised who their 
dealers are in your city and also see 
that these jewelers follow the cam- 
paign plans. This will mean special 
cooperative window displays, featur- 
ing the special accessories and the 
rings “identified With- Adicom was 
and Jack Mulhall. In many cases 
the jewelers newspaper advertising 
will play up this tieup angle. Supply 
these dealers with whatever supple- 
mentary window trim they may re- 
quire ineluding neatly executed 
poster cutouts, mounted stills, tieup 
~Showeard ete. 

Reproduced upon this page is a 
fac-simile of one of the attractive 
window and counter displays sup- 
plied all LaFrance dealers. The 
pictures of First National stars are 
inserts and the substitution of the 
stars in question is made for each 
tieup. This accessory is made up 
in silver on black with green velvet 
pads for ring display. Another at- 
tention arresting window trim unit 
is an art display card of silver and 
blue 12 x 15 which carries likenesses 
of First National stars and their 
direct hookup with LaFrance Rings. 
Reprints of the national ads are also 
available. 

The rings themselves comprise the 
most alluring array of mounted 
gems to be found anywhere and are 
idéal as prizes’ in any sort of news- 
paper or theatre contest you might 
care to promote. 

By all means take advantage of 
this National Tieup. It is dignified 
and at the same time effective and 
gives you an exploitation contact 
that ordinarily would be impossible 
to make. 


Lobby Stunt 
Talkie Test 


Advertise “talkie tests” to holders 
of lucky coupons during run of pie- 
ture or for persons with winning 
percentages of answers to some ques- 
tionaire you ean prepare (possibly 
the best worded requests for “talkie” 


tryout to Alice White). Hold these 
tests in your lobby. They can be 
done with an ordinary dictaphone, 
having the person talk into a “mike” 
instead of the usual tube. When 
the record is played back, have the 
voice come through a loud speaker 
so it can be heard to the street. In 
order to directly sell the picture, 
prepare several different short: 
speeches which those making “tests” 
can read off and which give facts 
about the picture. : 


§ 


_ There Is An Alice White Tie-up That 


Can Be Effectively Used In Your Town. 


Grossett and Dunlap, Publishers 
have put out a special photoplay edi- 
tion of J. P. McEvoy’s famous novel 
“Hollywood Girl” upon which the pic- 
ture is based. This edition is illus- 
trated profusely with scenes from the 
photoplay and is encased in a beauti- 
ful colored jacket tying in the book 
with the screen version. 

The above publishers are anxious 
to co-operate to the fuilest extent in 
every situation where “Show Girl in 
Hollywood” is booked and immediately 
upon notification of your booking, 
they see that their dealers in your 
city are stocked up with this special 
photoplay edition and urge them to 
put on a special campaign for this 
book and make a co-operative window 
display in each instance. 


GROSSET AND DUNLAP PUBLISH 
SPECIAL PHOTOPLAY EDITION 


Grossett and Dunlap supply their 
dealers with extra jackets and stream- 
ers, ete., for this purpose. Canvas 
every book dealer in your locality 
and see that they are supplied with 
whatever supplementary window trim 
from the photoplay they desire. Give 
each in addition a special hand-let- 
tered tieup card upon which is mount- 
ed one or more stills from the pic- 
ture. 

And don’t forget that these photo- 
play editions are ideal for prizes in 
any contest you might run in your 
newspaper or elsewhere, and also that 
the book jackets mounted in your 
lobby frames make an attention ar- 
resting display. 

Notify Mr. Sam’l Jenkins, ¢/o 
Grossett and Dunlap, 1140 Broadway, 
New York and you can be assured of 
100 percent co-operation. 


BANNERS! 


ALICE 


WHITE 
Show Girlin 
Hollywood 


PEPPY! AND HOW! 
MUSIC -COLOR- ROMANCE 


oe Son 
A FIRST (yc VITAPHONE 
NATIONAL &Seie HIT 


2 

© 
& 
@ 
a) 
— 
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PENNANTS LARGE BANNER 


PENNANTS! 


Exhibitors Order Direct From Morris Lieberman 
690 i‘ighth Ave., New York. Shipping Charge Extra 


|HOLLYWOOD| 


PEP ~ROMANCE 
COLOR —- MUSIC 


MARQUEE BANNER 


In two beautiful colors. Eyeletted for 
marquee suspension. Heavy canvas with 
special fringe. Size 24 in. x 33 in. 
Reads on both sides. $2.75 each. 
$30 per doz. 


Show Girl Dance School 16 fr = 15 f - French bine 


background with yellow let- 
Price $25. 


Felt. Supplied in assort- 
ment of six colors. $2.50 


$20. per 100. 


Bally Stunt Tieup 


tering. each. 


per doz. 


rete, 


While this exploitation feature is 
not new, yet it is admirably adapted 
to this picture as it sells the Show 
Girl angle. Select the 24 sheet 
stand location that greets the gaze 


of the greatest number of passers-| tional studios. This has set a new Marquee Bact Hf 
by, preferably built on a low build-| era of dance instruction in Holly- SHOW GIRL HOLLYWOOD 
ing in plain view of converging| wood and similar courses have been Stacattos 


streets in a traffic congested section 
of town. 

Have your printer turn out a top- 
sheet streamer reading “SHOW 
GIRL IN HOLLYWOOD” which 
your regular billposter can put up 
on a board blanked in white. At 
regular intervals during each day 
for a week previous to picture en- 


gagement have four to eight attrac- 
~~tive giris in typical show-girl attire 


take up positions in front of bill- 
board wth paste and brushes and 
post a series of bold typed one and 
two sheets until entire blank space 
of stand is covered. These overlay 
posters should each bear a separate 
word or phrase covering a selling 
angle of the photoplay in different 
colored ink. Have them read— 
TECHNICOLOR — WITH PEPPY 
ALICE WHITE — HEAR AMER- 
ICA’S GIRL FRIEND SING — A 
GRAND ARRAY OF HIT SONGS 
— RED HOT ROMANCE — HIL- 
ARIOUS COMEDY — ete. When 
the board is covered the girls 
should pose for a while and then 
blank out their posting work with 
white blanks and hang up a large 
card announcing — “WE WILL BE 
BACK AT (Time Of Next Posting).” 


The title obviously suggests a 
“movie” atmosphere in your lobby. 
Rent or borrow if possible an array 
of spots and sun-ares and range them 
so the light converges on a suitably 
situated corner or jog in your lobby 
where a miniature movie set is 
placed. Have your artist make cut- 
out figures to represent Alice White, 
a director and camera-man and set 
in appropriate positions with a movie 
camera included in set and a “mike” 
hanging down from eeiling. 

The expense attached with this 


* unusual display will be more than 


compensated by the traffic stopping 
interest it will create. 


Trailer 


There is an exceptionally power- 
ful color all-talking, and _ singing 
trailer on “Show Girl in Hollywood” 
at your local Vitaphone exchange. 
Get it now and show it until your 
play date. In this unusual trailer 
Alice White sells herself as never 
before. First National’s all-talking 
impressive advertising assets are 
at your command. 


The modern show girl above all 
else must be dancer of no mean 
ability. This is especially true of 
the show girls required by First Na- 


included by the up-to-date dancing 
schools This 
furnishes you with a wonderful op- 
portunity for splendid cooperation 
from your leading school of dance 
instruction. This can be handled 
through the medium of a contest with 
the_2aqneration-of peer deen rene” 
paper or a campaign directed at all 
public dance-halls, dancing classes, 
hotel dances or 
music is played. 


everywhere. angle 


wherever dance 
The idea is to 


offer as prizes one or more stage 
dancing courses (ostensibly donated 
by Alice White) that will equip the 
winner to qualify as a SHOW GIRL 
IN HOLLYWOOD. This can be 
handled through coupon drawings 
or a_ straight popularity contest. 
Another angle is to hold a dancing 
contest upon your stage and the 
winners or winner to be awarded the 
free tuition. 

No matter through what channel 
you handle this exploitation feature, 
play it up on your screen, in your 
lobby, with mailing lists and throw- 


aways. 


Show Girl 
Contest 


This stunt has a direct tieup with 
the picture and can be advertised 
and ballied in any number of ways. 
It also gives you a chance to tie up 
with local merchants for prizes and 
in fact you can offer each important 
store the opportunity to enter a 


candidate. Offer cash prizes as 
well and if your newspaper will not 
handle this contest, carry details in 
ads., on your screen and through 
mailing and throwaway distribution. 
Display photos of all applicants in 
lobby and have your committee of 
judges comprise a beauty specialist, 
physical culture expert and some 
prominent local personage. The 
contest should be heralded “WHO IS 
(oeal city) TYPICAL SHOW GIRL 
IN HOLLYWOOD.” Hold contest 
on stage of theatre and if you want 
audience to decide winners instead 
of a special committee, you can 
handle same in that way as well. 

Another angle is to confine the 
contest to the most beautiful legs. 
Have the contestants walk behind 
the curtain that is lifted about 36 
inches from the floor. Each girl 
can carry a number in her hand 
which can hang down in view of 
audience and they can vote by writ- 
ing the number they choose on slips 
which are passed out by ushers or 
handed patrons at door. 


material is 


IMPORTANT—The above special accessories should in no instance be ordered from any First National 


exchange, as same are not carried in their stock but must be ordered direct from manufacturers. 
{ 


Us 


a 


THE REAL HOLLYWOOD LOW. 
DOWN FROM AMERICA’S 
GIRL FRIEND 


Soru 


Alice WHITE AS A 
REY) BOCINE-MAMA |. 


‘rA=0 


= 


eras 


} 
emmy 


\ 


DOUBLE EXPOSURE FILM 
SHOW GIRLS AND HOLLYWOOD 


‘y 


INTRIGUING ROMANCE OF 
AMERICA’S GIRL FRIEND 
IN SONG, DANCE & COLOR 


WAKE UP IN THE HOLLYWOOD 
YOU’VE DREAMED ABOUT 


w00S<rrorz 


Street _ 
Bally 


extra. 


Here is a stunt that involves a 


attention arrester bound to bring 
box-office results, 
showtime hours and have same cover 
entire city all during run of “Show 
Girl in Hollywood.” Copy is given 
here for banners to cover sides, rear 
and above windshield. Passengers 
that might be picked up, deliver 
direct to your theatre. 


JOIN AMERICA’S GIRL 
FRIEND. TAKE A FREE 
TRIP TO HOLLYWOOD 
HOP RIGHT ON 


Dixie Dugan. 


Poster 


Cut-Outs 


Poster cut-outs are always one of 
your most effective mediums of 
lobby display and window trim. 
With “Show Girl in Hollywood” this 
is especially true as the posters on 
this picture lend themselves admir- 
ably for this purpose and are unusu- 
ally beautiful, colorful and attention 
arresting. These depicting Alice 
White in distinctive poses are doubly 
effective. Neatly executed cut-outs 
besides supplying your lobby mar- 
quee and entrance with exceptional 
attractiveness, gain entree to situa- 
tions where tieup window display 
usually barred. A 
glance at the last page and you can 
visualize the possibilities of poster 
cut-outs in this instance. 


final clinch! 


“ea” 


BALLY WITH BANNERS 


Above is a sketch of the attention ar- 


resting banner designed for commanding 


eee 
PUsttti=~ on theatre front over marquee or 
across street. 


Size 5 ft. x 20 ft. 


At left is sketch of special UPRIGHT 
banner that can be hung from roof to 
marquee, parallel with marquee sign, er 
flat against wall. Size—20 ft. x 5 ft. 

The extreme value of these splendid ex- 
ploitation units will be fully appreciated 
after you have employed the same. 


EXHIBITORS ORDER DIRECT FROM MORRIS LIE- 
BERMAN, 690 Eighth Ave., New York. 


Shipping charges 


PRICES—Single lettered face $25.00. Both sides $45.00. 


moderate expense but is a sure-fire Color—yYellow on purple. 


Purple border. 


Note that these banners are equipped with loops and 
Rent a bus during | eyelets. Crescent markings in sketch indicate air-holes. 


CATCHLINES 


Hollywood turns the spotlight on itself! 
Love, drama, fun and music in movieland! 


Alice White’s finest portrayal—the | temperamental 


A trip to Hollywood and the studios—with Alice White 
and Jack Mulhall as guides. 


How to be a movie star taught by Alice White. 
How to be a talkie star—in one delightful lesson! 


Hitch your wagon to a movie star and take a trip 
through Hollywood! 


Love in the studio! Drama in the casting office! Pathos 
in the extra ranks! Comedy on the set! 


Hollywood truth is stranger than fiction! 


Alice White and Jack Mulhall—the latest thing in 


lovers! 


Broadway crashes the gates of Hollywood! 


See a picture in the making from the first scene to the 
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Never A Better Set Of Contests, Bally- 


hoos, Tie-ups, To Put Your tcc Over: 


BEAUTIFUL COUNTER CARD 


Above is a reduced facsimile of the attention arresting counter card 
available to cooperating Stein dealers and exhibitors. _Take ad- 
vantage of this FREE accessory. 


Stein’s 


Makeup Tieup 


A big National Tieup arrange- 
ment has been effected between} 
~ ‘& National Pictures owe Sotenirs 
Makeup, featuring Alice White. 
Ads playing up Alice White as an 
advocate of the famous Stein prod- 
uct have and are appearing with 
regularity in National magazines 
and newspapers throughout the 
country. The tieup is absolutely 
established in the minds of the pub- 
lie and by taking advantage locally 
of this wonderful exploitation fea- 
ture when you play an_ Alice 
White picture, particularly “Show 
Girl in Hollywood,” you have a 
made-to-order box-office asset. All 
Stein dealers have been advised of 
this tieup arrangement and stand 
ready to cooperate with you at all 
times. Special window and counter 
accessories with cutout head of Alice 
White are available and every drug 
store in your city is a tieup prospect. 
The minute your playdate is set, 
communicate with MR. CHAS. DON- 
ALD FOX, PECK ADVERTISING 
AGENCY, INC., 271 MADISON 
AVE., NEW YORK CITY, and they 
will start the ball rolling by send- 
ing you a list of Stein dealers in 
your territory. Get in touch with 
these dealers themselves and_ see 
that a supply of Alice White acces- 
sories are forthcoming and in many 
cases supplement this cooperation 
with a newspaper campaign. Don’t 
let this wonderful exploitation unit 
get away from you. This is a real 
National tieup and inaugurated for 
your benefit. 


Stein Makeup 


Window Stunt 


Here is a corking stunt that you 
can put over in connections with the 
big National Stein Makeup tieup 
with Alice White. Select one to 
three of your leading drug stores 
who are lending their co-operation 
to this exploitation feature and ar- 
range for this special window dem- 
onstration feature. The only cost 
to the exhibitor is the salary of 
models. Arrange to furnish the 
dealer with two girls to demonstrate 
Alice White’s art of screen makeup, 
using the Stein product exclusively. 
These girls can double two or more 
stores by holding these demonstra- 
tions at certain advertised hours at 


each store. This is a great boost 
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STEIN'S 
MAKEUP — 


“is THE most > 
befitting prize 
you can possibly 

offer for any 


CONTEST 


in connection 
with any 


ALICE WHITE 


production 


STEIN’S MAKEUP 
as prizes proves 
Economical 
Highly Desirable 
and Reliable 


Illuminate 


Theatre Front 


Playing on the renowned brilliance 
of Hollywood, cover the entire front 
of your theatre with a blaze of elec- 
trie lights. It is very easy for an 
electrician to wite your house from 
the outside and the cost will be 
easily offset with the additional 
amount of business the brilliant dis- 
play will attract. 
oo 
for Stein’s Makeup, a wonderful at- 
tention arrester for the stores that 
co-operate, attracting thousands of 
passersby, and a sure fire box-office 
stunt. Tieup material should be 
very much in evidence in addition 
to an exclusive display of Stein 
product. Cut-outs, mounted stills, 
special window strips, etc., should 
be employed. In selecting your 
demonstrators, employ adepts in the 
art of makeup and the most attrac- 
tive girls you can possibly get. <A 
bally in connection with this stunt 
can be handled. In driving the girls 
from one store to another, the 
“ride-about” idea should be used, 
by having the girls fully made up, 
driven about in a classy limousine 
and the same bannered and an- 
nouncing the stunt, where it takes 
place and the hours. This stunt will 
block traffic if properly handled. 
TAKE ADVANTAGE OF IT, 


with 
progress of ¢¢ 


‘White or sce 


and dream of 


Newspaper 
Contest 


Everybody ‘s interested in Holly- 
wood, its lure and activities. So 
here is a contest idea, playing up 
that angle. Copy is furnished here 
for your initial announcement story 
and each succeeding day your news- }| 
paper should ‘un a resume of same 
supple: ented comment on 
test, daily publishing 
‘er and cuts of Alice 
és from photoplay. 


IN HOLLWOOOD 
Vocation Appeal 

9 You? 

r Best Letters 


Hollywood! ‘he Meecea for thou- 
sands of beaut ful girls and the lure 
‘legion of folks who 
have or imagiae they have talent 
that would wi recognition in the 


of winning le 


SHOW GIR: 
Does That 


Prizes fF 


movies. 
The gradual passing of the so| - 


termed legitimate and musical shows 
from all except. ‘Broadway and a very 
few larger citi%s, has lessened the 
demand for the once glorified show- 
girl. But recently the show-girls 
came back into _ their own. The new 
era of talking, Singing and danec- 
ing sereen proluctions, many re- 
producing the lavish settings and 
gorgeous costuming in natural color, 
Suddenly created a demand for beau- 
tiful, talented girls. 

The First National singing, musi- 
eal and color romance of movie life 
which comes to the 
next week, tells the story of a 
“Show Girl in Hollywood” who had 
to endure many of the disappoint- 
ments, and broken illusions that 
many aspiring screen aspirants have 
to face. All is not rosy in “movie- 
land” you know. Some prosper, a 
few score tremendous success 3_ and. 


for recoenit 


in their cen vocation of “show 
girl.” Peppy Alice White, star of 
“Show Girl in Hollywood” enacts 
just such a role in this splendid 
screen romance. 

Realizing that it is a question of 
the “survival of the fittest” would 
you still be willing to take your 
chance of success as a “Show Girl 
in Hollywoid.” Do you think you 
have that particular “it,” “pep” and 
talent that would not fail to carry 
you to your goal? 

Write in not over 100 words just 
what you think your chances would 
be to succeed as a “Show Girl in 
Hollywood,” and why. If you do not 
favor that career, explain why. If 
you are a masculine reader, write that 
you really believe the chances of suc- 
cess would be for some girl of your 
acquaintance and why you do or 
do not advise her to attempt a career 
as a “Show Girl in Hollywood.” 

Ten dollars in cash will be paid 
to the writer of the best letter on this 
subject each day during period of 
contest which uns tomorrow and 
ends For the five letters 
received daily, two free tickets to 
witness Alice White in “Show Girl 
in Hollywood” at the 
will be awarded. 

Let’s have your candid opinion on 
this subject. 
judges like your letter particularly 
well, they may publish it. 


Herald 
Stunt 


Anytime you can arouse sufficient 
interest by getting people to open 
up an envelope out of sheer curiosity 
and note the contents, you have 
better than an even chance of sell- 
ing your wares. Copy is furnished 
here for sealed envelopes in which 
should be enclosed the regular 
“Show Girl in Hollywood” herald. 
Give these wide distribution and 
you will soon realize the favorable 
reaction. 


CAN YOU KEEP A 
A SECRET? 


Here’s the real lowdown 
on a 


SHOW GIRL IN 
HOLLYWOOD. 


If the committee of ||] 


POST 


/ 


CARD 


Below is furnished copy for post-card mailing list that will prove an 


Dear Friend: 


effective means of drawing added attention to a most unusual photoplay. 


Give this particular exploitation unit the benefit of your FULL mailing 
schedule and see what happens. 


“Show Girl In Hollywood” at the Strand with Technicolor.— 
Let Alice White give you an eyeful and earful of Movieland AS 
IS! A peppy show girl trying to make the grade. You may have 
your own ideas what that might mean in Hollywood—and maybe 


yow’re right. 


Alice White will clown, sing and dance right into 


‘your heart and tug at those heart-strings besides,—in the most 
human — yet the peppiest, most lavishly mounted production 
““Amerca’s Girl Friend”’ has graced to date. 


Sincerely, 


| Double Exposure Novelty Cards 


a ay. we 
a Wa 7a 1 
-_ iilipeaaz 
| fe ieee! | PULL DOWN | 
| MME) AND LEARN | 
eS are 


WS 2 
Above is illustrated in miniature 


man many more st ling | the novelty card available on “Show 
y> Ys ‘strugg 

“*v a bare living ’Girl in Hollywood.” The exact size 
ik 


IS SI Ss cher 


Novelties of this sort are always 
an excellent investment as they have 
an assured circulation many times 
the actual distribution. These are 
NOT THROWN AWAY. They are 
shown and reshown by everyone into 
whose hands they get. 


| Helbros 


a 
Above is a reproduction of the 11 x 14 


display insert which together with 
frame is supplied to Helbros dealers. 
a 

We have called attention many 
times to the big national tieup with 
Helbros Watch Company. They 
have made up a beautiful ALICE 
WHITE MODEL wrist-watch as 
well as a highly popular Jack Mul- 
hall model that are in great demand 
from coast to coast. There is a 
Helbros dealer in practically every 
town and you have an opportunity 


to put over a corking exploitation |” 


feature in connections with this tieup. 
Write to Mr. Samuel J. Baril, Hel- 
bros Watch Company, 48 West 48th 
Street, New York, and he will put 
you in touch with their dealer in 
your territory. Full campaign ma- 
terial will aso be mailed you and a 
proposition outline dwhereby you can 
cash in on a live wire-co-operative 
stunt. 


The Management. 


| STAROF\ |] SHOW Gian _| 
DNL H0u1 17000" | 
F IS CALLED \ AMERICA'S | 


As indicated in above illustration, 


tHe first position finds. Alice White 


modest street attire. The second 


EEE 


position after folowing, instructions 
to pull slide, reveals Alice 
White abbreviated costume so 
familiar to her legion of fans, to- 
gether with the printed answer 
“Alice White, star of ‘Show Girl in 
Hollywood’ is caleld ‘America’s Girl 
Friend? ”’, 

The reverse side of card is re- 
served for theatre imprint and sales 
copy on picture. 

ORDER THESE DOUBLE EX- 

POSURE NOVELTY CARDS 

DIRECT FROM DARWIN SIL- 

BERER, 611 ST. LAWRENCE 


down 
in 


AVE., NEW YORK, N.. ¥. 
1000 lots $22.00 per M 
2500 lots $20.00 per M 
5000 lots $18.00 per M 


NOTE—Im all cases 
novelty cards from manu- 
facturer, and under no 
circumstances from any 
First National exchange, as 
same are not carried in 
their accessory stock. 


order these 


Teaser 


Billing 


Copy is furnished here for inten- 
sive teaser billing campaign to pre- 
ceed at least a week your regular 
To make this 
exploitation feature really effective,’ 
make no mention of its connection 
with photoplay .or theatre. This 
copy is admirably suited for snipe 
three, one and half sheets, window 
and tack cards and even throwaways 
and newspaper slugs scattered on 
various pages each day. 


GIRLS! 
If you aspire to become a 
IN 


SHOW GIRL 
HOLLYWOOD 


you need “It,” “Pep” an 
Talent. 
We'll tell you all 


about it later. 


picture announcement. 


d 


Technicolor Is A Box-Office Word. Use It To 


Cash In On Technicolor’s Big 


Ad Campaign! 


Cut No 23 
Cut 60c 
Mat 15c¢ 


If anything should happen 


along that line as she is as an 


Alice has always liked to design 
and shape hats, it has been her 
hobby—a sort of off-screen pastime 
to counteract her steady acting. In 
“Show Girl in Hollywood” she has 
designed all of the hats she wears 
in the picture, which opens ....... 
at the Theatre. 

She would go up to the wardrobe 
department and have the girl fit a 
piece of felt on her head; then 
Alice would give orders as to how 
it was to be cut and what decora- 
tion was to be put on and where 
it was to go. She did not do the 
actual sewing, but in one hat, the 
brown one, she sketched it on paper 
to give the general idea. 

One hat has a fitted black felt 
crown of medium height and a 
black satin turned-up. brim all 
around it. The brim comes up al- 
most as high as the crown, so that 
the crown is only barely shown. 

Another hat of brown felt has 
a rounded crown with a wing effect 
piece on the left side made of the 


The Girl With the Hot | ALICE WHITE, SCREEN STAR, 
DESIGNED CHIC HATS SHE WEARS 
IN “SHOW GIRL IN HOLLYWOOD” 


By Elsie Pornhagen 
(FEATURE) 


so that Alice White could no 


longer act in pictures, and had to find some other line of work, 
she could turn to hat designing and maybe become as famous 


actress. 


sewed flat at the back on the head 
and extends a slight way out on 
the right side. 

All of the hats are simple, un- 
decorated, and stylish. The black 
felt has only a bright pin for dec- 
oration. 

Jack Mulhall is featured with 
Alice in “Show Girl in Hollywood,” 
which is a First National picture, 
partly in Technicolor. 


SONG HIT 


“Hollywood” is proving one of the 
most popular songs in “The Rainbow 
Girl,” the Technicolor picture included 
in “Show Girl in Hollywood,” the new 
First National film at the ....Thea- 
tre. “Hang On To a Rainbow” and 
“lve Got My Eye on You” are other 
song hits which add to the amuse- 
ment of this romance of the movie 
metropolis in which Alice White and 


with 


JACK MULHALL 
Blanche Sweet, Ford Sterling 


and John Mil jan 


Directed by Mervyn LeRoy 


Blanche Sweet Sings 
First Time In Film 


. (CURRENT READER— 
VITAPHONE) 


Blanche Sweet, widely popular 
screen favorite, is heard singing for 
the first time in “Show Girl in 
Hollywood,” First National’s ambi- 
tious talking, musical and color ver- 
sion of the J. P. McEvoy best-seller. 

The picture, now playing at the 
Theatre, stars Alice White 
in the title role, with Jack Mulhall 
featured opposite her and John Mil- 
jan, Ford Sterling, Spee O’Donnell, 
Virginia Sale and other notables in 
prominent roles. 

Miss Sweet herself has a powerful 
dramatic part as a motion picture 
actress. Mervyn LeRoy directed the 
picture, which shows the inside of 
the movie business _even more 
thoroughly and fearlessly than Mce- 
Evoy’s book on which the film is 
founded disclosed it. 


COLOR TESTS 


The 300 chorus girls who take part 
in the huge musical sequences in 
“Show Girl in Hollywood,” at the 


Technicolor-tested before being signed 
for their parts. Alice White and Jack 
Mulhall are featured in this First Na- 
tional, picture. 


AFULLO| 


Smiling Jack 


“Show Girl in Hollywood” at the 
Cut No.15 Cut1r5c Mat 5c 


Cut No. 20 Cut 4oc Mat roc 


S| ago. 


Theatre, had their skins Why shouldn’t Jack Mulhall smile. 
He’s featured with Alice White 


in 


#} queen, 
:| wood, 
|| players, to try her luck in talking 


:|in Hollywood” is all about life in the 


same material. This wing piece is| Jack Mulhall are featured. 


LOEWS STATE ™::. 


OIRECTION- WEST COAST THEATRES INC, 


_|What A Show! 


What A Picture 


TWO 
ENTRANCES 


Alice White As Gay 
Dixie Dugan Again 
Stars On Screen 


(ADVANCE NEWS— 
VITAPHONE) 


“Show Girl in Hollywood,” First 
National’s sequel to its earlier hit, 
“Show Girl,” will open here ......... 
at the Theatre, with Alice 


White again playing the title role. 
The adventures of the wise-cracking, 
delightful Dixie Dugan are taken up 
in the new Vitaphone version where 
they left off in the original, which 
was a silent picture made over a year 


The earlier story concluded with luM ULHALL 
Dixie’s success as musical com 
Now she at ee BLANCHE SWEET 
along with other Broadway FORD STERLING. 
JOHN MILJAN 


Directed by 
MERVYN LEROY 


story by 
< J. P. McEvoy 


Cut 4oc 
Mat toc 


Med 


—4 


movies. 
As the title suggests, “Show Girl 


film capital. Not only the studios, but 
other far-famed features of Holly- 
wood are brought into the picture. 
J. P. McEvoy wrote both stories, the 
sequel recently appearing serially in 
Liberty Magazine The film version 
is said to follow closely the original. 
It is timely, and it truthfully por- 
trays, it is said, life in the cinema 
center since the advent of talkies. 

Parts of the film are musical se- 
quences and these are filmed in Tech- 
nicolor. “Hang On To a Rainbow,” 
“Hollywood” and “I’ve Got My Eyes 
on You” are among the song hits 
written for the picture by Green and 
Stept. Miss White sings several num- 
bers. Another unique feature shows 
a film being made and later projected 
in a theatre. 

Mervyn LeRoy, who directed Miss 


Hollywood as you’ve never seen it be- 
fore. More beautiful girls than you 


ever imagined. Big Scenes in Techni- 


White in “Playing Around,” directed color. Three snappy songs sensations, 
“Show Girl in Hollywood.” Jack z b . het 
Mulhall appears opposite Miss White and Alice — better than ever before. 


as Jimmy Doyle. Blanche Sweet, 
Ford Sterling, John Miljan, Virginia 
Sale, Lee Shumway and Herman Bing 
are in the featured cast. 

Harvey Thew wrote the film ver- 
sion. 


With Jack Mulhall as her leading man. 


_ A FIRST NATIONAL & VITAPHONE PICTURE 
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The First Hollywood Expose Since Vitaphone 
Was Invented. Get This Fact Over In Your Ads. 


YOUNG IN YEARS, ALICE WHITE 
IS MOST WIDELY EXPERIENCED 
OF MODERN SCREEN ACTRESSES 


Blonde Star of “Show Girl in Hollywood” 
Learned All the Ins and Outs of Movie 


Business in Her First Studio Jobs 


(FEATURE—VITAPHONE) 
Alice White is the most experienced girl in pictures! 
Not in years, but in actual knowledge of various branches 


of film-making. 


The blonde Dixie Dugan of ‘‘Show Girl in Hollywood,” 


the First National and Vitaphone picture coming 


the 


to 


Theatre, knows more about the ins and outs 


of the motion picture business than perhaps any other star. 
Before she was ‘‘discovered’’ by a director right under his nose 
while acting as his script clerk, she had served in many capacities 


at the First National Studios. 

She is the first star to learn the 
Her 
first job in pictures was in the prop- 
erty department. The studio was 
very busy and the chief of props 
needed a good typist to list articles 
coming in from, and going out to, 
the sets. 
with her course at Hollywood Seere- 
tarial School and was sent out on 
the temporary job. Later she did 
the same kind of work in the ward- 


business from the ground up. 


Alice was nearly through 


robe department. 

With her diploma under her arm 
announcing that she was a first class 
secretary she sought other work in 
studios, but no one needed a secre- 
So Alice went to work for a 
He went 


tary. 
Hollywood business man. 
_bankrupt, but nobody could blame 
far that. Then she became a 
A script clerk’s duty is to take care 
of details pertaining to the produc- 
tion of a picture. The daily schedule, 
the amount of footage, number of 
scenes, and what each player wore in 
every scene—all is carefully noted. 
But seript girls are only needed 
while a picture is actually in produc- 
tion. In between times they are out 
of work. During these periods, Alice 


worked in the story department, filing 


and typing scenarios. Many an 
author’s brain child was dictated to 
her. 

Hollywood is accustomed to look- 
ing for its talent in unusual places. 
Alice was so close to the executives, 
casting chiefs and directors that for 
a while not one of them noticed that 
she had sereen possibilities. An ar- 
tist, painting a portrait of a star on 
the set, was the first to notice her 
possibilities as a screen personality. 
He mentioned it to the director, who 
was impressed. He gave Alice a 
sereen test, and two weeks later she 
turned in her seript books for good 
to play her first “bit.” And now, less 
than two years later, she is a star. 

Alice was born in Paterson, N. J. 
She went to school there and then to 
Roanoke College at Roanoke, Va. 
‘Coming to Hollywood with her grand- 
mother about five years ago, she took 
the secretarial course which brought 
her into connection with the First 
Wational Studios and the road to 
fame. 

The role of Dixie Dugan in “Show 
Girl in Hollywood” is said to be a 
“natural” for Miss White. J. P. Me- 
Evoy, author of the tale, which ran 
serially in Liberty Magazine, chose 
her for Dixie in “Show Girl,” an 
earlier First National picture to which 
the present is a sequel. The part calls 
for the heroine to sing and dance. 
Alice, whose voice was first heard 
singing in “Broadway Babies,” sings 
three numbers in her present picture. 

Jack Mulhall, the genial actor with 
whom she was first featured, again 
appears opposite her in “Show Girl 
in Hollywood. Blanche Sweet, Ford 
Sterling, John Miljan, Virginia Sale 
and Lee Shumway are in the large 
supporting cast, which includes hun- 
dreds of beautiful chorus girls. Some 
of the scenes are in Technicolor. 
Mervyn LeRoy directed. 


Page Ten 


a ay pe 
sv acoe Na LOTAn 


Scenes 


Hear Alice Sing: “I’ve Got My 
Eye On You,” “Hang On To 
The Rainbow” and “Holly- 


wood.” Three new song hits. 


ALICE WHITE 


New “Show Girl’ 
Film: Shows Here 


(CURREINT READER— 
VI '‘APHONE) 
“Show Girl in Hollywood,” First 
National’s story of the film metropolis 


and a Broadway actress who tries to 
erash the gates of movieland, is now 
the current atttaction at the 
Theatre. The picture continues the 
adventures of Dixie Dugan where 
they left off in “Show Girl,” an 
earlier film by; the same author, J. 
P. McEvoy. 


Alice Whit: 
“Show Girl,” 


who was featured in 
also appears in the 
present produ ion with Jack Mulhall 
playing oppc ite. Blanche Sweet, 
Ford Sterling, John Miljan, Virginia 
Sale, Lee Shur way and Herman Bing 
are likewise iit the east. 

“Show Girl in Hollywood” was di- 
rected by Mei:vyn LeRoy. The big 
musical sequences are in Technicolor. 


yes 


With 


The Wow Sensation 


Here she is. 
anyway, in fleshlings. 
carnate. 
66 9 
ness Man’s rest cure. 
a trouper as ever gave a Butter- 
and-Egger the frigid air and 
made him like it. 


Now she struts out of the book 


center in a lavish studio spec- 
tacle with big Technicolor scenes. 


It’s a sensation! 


FORD GETS SERIOUS |Mulhall and Blanche 


Ford Sterling is winning as much 
popularity in “straight” portrayals 
as he gained in his famous comedy 
characters in the pie-throwwhg days. 
He plays a movie producer, a serious 
part, in “Show Girl in Hollywood,” 
First National’s amusing film at the 
: Theatre. Alice White 
and Jack Mulhall head the stellar 
cast. 


Newsboy As Actor 


Larry Hickenlooper, who sells news- 
papers to stars and directors at the 
First National Studios, was an im- 
portant enough personality to be in- 
cluded among the “players” in “Show 
Girl in Hollywood,” now showing at 
the .. Theatre. Director 
Mervyn LeRoy grabbed off many real 
Hollywood characters for atmosphere 
or “bits” in this picture, which fea- 
tures Alice White and Jack Mulhall. 


In the flesh. . .well, 
IT in- 
no” girl with a 
The Tired Busi- 
As torrid 


66 99 


A 


smile. 


Front 


Directed by 
MERVYN 
LEROY 


JACK MULHALL 


Blanche Sweet, Ford 
Sterling and John Miljan 
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GRANNY’S GIRL 


Alice White, in spite of. all the 
screen successes that has come to her, 
still modest Hollywood 
bungalow with her grandmother, who 
brought her to Hollywood five years 
ago. Miss White’s latest picture for 
First National, “Show Girl in Holly- 
wood,” is now at the 
Theatre. It is based on the best- 
seller by J. P. McEvoy. Jack Mul- 
hall is featured as leading man. 


lives in a 


TWO DIRECTORS 


Mervyn LeRoy and John Miljan 
had to arrange two different sets of 
signals to avoid confusion while 
“Show Girl in Hollywood,” First Na- 
tional story of the film studios, now 
at the Theatre. For Le- 
Roy was the real director, while Mil- 
jan portrayed a fictitious director 
shooting a sequence. Alice White is 
featured with Jack Mulhall in “Show 
Girl in Hollywood.” 


j 


WINNING TEAM 


“Show Girl in Hollywood,” at the 
Theatre, is the fifth pic- 
ture made by the Alice White— 
Mervyn LeRoy “team,’ at the First 
National Studios. LeRoy directed 
Miss White in “Naughty Baby,” in 
which she played her first lead and 
which was his second directorial 
effort. Their rise to screen success 
has oceurred through practically the 
same pictures. Jack Mulhall, Blanche 
Sweet and Ford Sterling are in the 
cast of “Show Girl in Hollywood” with 
Alice. 


Sweet In Same Film 
After Fifteen Years 


(ADVANCE NEWS— 
VITAPHONE) 


After a professional separation of 
nearly fifteen years, Jack Mulhall and 
Blanche Sweet, members of the his- 
toric Biograph stock company, are in 
whe same picture again in “Show Girl 
in Hollywood,” coming 
the Theatre. 

When Mulhall, who is featured with 
Alice White in this new First Na- 
tional picture, left the stage to enter 
pictures he became a member of the 
first film stock company—the Bio- 
graph. Among the players in it who 
were later destined to become world- 
famous were Lillian and Dorothy 


Gish, Henry B. Walthall, Mary Pick- 
ford, Wallace Reid, Lionel Barry- 
more, Antonio Moreno, Marshall 
Neilan, Notma and Constance Tal- 
madge, and many others. 

“Show Girl in Hollywood” is the 
first picture Mulhall and Miss Sweet 
have appeared in together since the 
thrillers of thise early days. Al- 
though both have played fer nearly 
every producing organization in the 
motion picture business during that 
time, their paths somehow never 
crossed. Mulhall has been playing 
continuously since the early days, 
while Miss Sweet, who left silent pic- 
tures a few years ago, is making a 
sensational “comeback” now in 
talkies. 

In the supporting cast of “Show 
Girl in Hollywood” are Ford Sterling, 
John Miljan, Virginia Sale and Lee 
Shumway. Mervyn LeRoy directed. 
Part of the picture is in Technicolor. 


DIRECIUR USED” © 
OWN OFFICE FOR 
SCENE IN MOVIE 


You'll See It On Screen’ 
With Other Realistic 
Hollywood Shots 


(ADVANCE READER— 
VITAPHONE) 

Mervyn LeRoy directed scenes for 
“Show Girl in Hollywood,” First Na- 
tional’s new picture starring Alice 
White, for three days without mov- 
ing out of his office. 

The rest of the company, however, 
were there, too, as the director’s 
office was doubling for a “set” in this 
screen tale of Hollywood, which comes 
to the Theatre. 
LeRoy’s office was only one of many 
places in the studios, and in and 
about Hollywood used for the pic- 
ture. LeRoy was anxious to inject 
real Hollywood atmosphere, so where- 
ever possible he photographed actual 
places represented in the story. 

Among these were the Montmarte, 
Hollywood Boulevard, a preview of 
an Al Jolson picture at Warner 
Brothers’ Theatre, and _ celebrated 
dining and dancing rendezvoux. 

“Show Girl in Hollywood” is by 
J. P. MeEvoy. Alice White portrays 
Dixie Dugan the little Broadway 
musical comedy actress who comes to 
appear in the talkies, and Jack Mul- 
hall is a playwright. Blanche Sweet, 
Ford Sterling, John Miljan and Vir- 
ginia Sale are also prominent in the 
huge east. 


ATMOSPHERE 


J. P. McEvoy spent two years in 
Hollywood gathering material for his 
best-seller, “Show Girl in Hollywood.” 
First National has made it into a 
Vitaphone picture, which is now show- 
ing at the Theatre. Har- 
vey Thew wrote the screen adapta- 
tion. McEvoy is also author of 
“Show Girl,” which First National 
made into a silent film two years 
ago. Alice White portrays Dixie 
Dugan, the leading character, in the 
new picture as she did in the former 
one . _ 


You Can’t Imagine How Much More Beautiful 
Alice Looks In Technicolor. She’s Perfect! 


Film Within a Film 
In Picture Showing 


The Real Hollywood 


ADVANCE READER— 
VITAPHONE) 


When you go to see “Show Girl in 
Hollywood” you will really be seeing 
two pictures. 

The First National and Vitaphone 
screen tale of life in the cinema city, 
which opens at the 
eee Theatre, contains a pic- 
ture within a picture. The name of 
it is “The Rainbow Girl,” and the 
audience sees it as it is made on the 
“set.” 

There are two directors, sets of 
players, cameramen, electricians, Vita- 
phone crews, and assistant directors 
during the filming of “Show Girl in 
Hollywood.” 

Alice White, as Dixie Dugan, makes 
a movie for the “superb studio.” 
John Miljan directs her in this film, 
while Mervyn LeRoy directs both of 
them in the real picture. Blanche 
Sweet has an exceptionally strong 
role. A double technical staff was 
necessary, one group—the real one— 
photographing the other. A _ special 
story was written for the “inner 
movie,” which is a musical comedy 
filmed in Technicolor and with lavish 
sets and hundreds of chorus girls in 
musical and dancing sequences. 

“Show Girl in Hollywood” is the 
story of a girl who goes through the 
hard struggle for film fame and for- 
tune. Its sets are the buildings and 
offices at the First National Studio 
and the celebrated spots in Hollywood 
which all the world reads about but 


Studio Secrets Aren’t Secrets Any More 


J. P. McEvoy’s best- 
thriller was only a 
peep through the 
keyhole. Alice 
throws the _ studio 
doors wide open. 
Learn the secret of 
the stars from the 
stars themselves. 
See talkies in the 
making, how Alice 
fights her way to 
stardom and 
burns them up with 
the love scenes. 


Directed by 
MERVYN 


LEROY : 


With some of the 
most gorgeous 
scenes ever photo- 
graphed in 


with 


JACK MULHALL 
_ Blanche Sweet, Ford Sterling, 


has had no opportunity to see till 
now. 

Prominent in the huge cast are Ford 
Sterling, Virginia Sale, Lee Shumway 
and Herman Bing. Harvey Thew 
wrote the screen version of “Show Girl 
in Hollywood” and Jack Haskell 
staged the dances. 


Songs = 
vak 


_ Screen®? ur 
Jack Mulhall, who has _not ap- 
peared with Alice White since First 
National made “Naughty Baby” 
about two years ago, is again with 
the “baby star” in “Show Girl in 
Hollywood,” the new First National 
pICtMTO COMING i ies SS ius to the 
Reo eS Theatre. Others in the 
east are Blanche Sweet, Ford Sterling, 
John Miljan and Virginia Sale. Mer- 
vyn LeRoy directed. 


SHOW GIRL 


HoLtywooD 
cr 


ae, | “Show Girl.” 
Vv @ \ Now you can 
see her dance 
and hear her 
sing in a big, 
big wonder- 
ful story. 
Based on J. 
P. McEvoy’s 
best seller. 


Blanche Sweet, Ford Sterling, 
and John Miljan are in it, too. 


Directed by 
MERVYN LEROY 


Cut No.10 Cut 4oc Mat s¢ 


A FIRST NATIONAL & 
VITAPHONE PICTURE 


“Vitaphone” is the registered trade mark of 
the Vitaphone Corp. designating its products. 


ed 


LO WAD SAME.PQWER-"YE.CIEW a 


| John Miljan, Virginia Sale 


CRITERION 


GIE US!” BOBBY BURNS’ WISi! 
COMES TRUE FOR MOVIE STUDIOS 


In “Show Girl in Hollywood,” Starring Alice 
White, the Film Capital Sees Itself 
As Others See It 


(ADVANCE NEWS—VITAPHONE) 


The movies ‘‘see themselves as 


others see tuem’’ in ‘‘Show 


Girl in Hollywood, ’? the amusing comedy of Dixie Dugan’s film 


adventures coming to the 


Theatre 


J.P. McEvoy’ s colorful story of a show girl trying to break 
into the movies, and finally becoming a star, was filmed by First 
National as one of the studio’s most ambitious cinematic under- 


takings of the current year. 


Alice White, who starred in 


‘‘Show Girl,’ by the same author, is the heroine of this sequel, 
which is made partly in Technicolor. 


Filmed with sound, talking, sing- 
filmed from behind these. processes. 
“Show -Girl in Hollywood” is being 
filmed from behind these processes. 

The scenes of studio production, 
and there are many, show cameras, 
microphones, recording devices, 
sound booths, “mixers,” color cam- 
eras and so on actually in operation. 
The First National Studio becomes 
the Superb Studio in the picture, but 
otherwise it is exactly as a visitor 
would see it if he were privileged 


to see a company work. For in- 
stance: 
One scene shows “Director 


Kramer,” played by Lee Shumway, 
filming a scene in which Dixie Dugan 
is before the cameras and our hero, 
Jimmy Doyle, played by Jack Mul- 
hall, is behind the cameras and sound 
booths with the director and the 
technical staff. 

Behind this line of cameras, sound 
booths and so on is the second line 
of cameras where the real director 
of the picture—that is, Mervyn Le- 
Roy, who is directing “Show Girl 
in Hollywood”—stands with the real 
script girl. Some of the technical 
crew are “doubling in celluliod” by 
going back and forth between two 
lines of cameras. 

The rear line of cameras often 
not only sees the “set,” but around 
the set to the two-by-fours that hold 
it up, thus exposing many movie 
“secrets.” “Grips” and “prop men” 
are seen doing their work of hust- 
ling furniture around, polishing, 


hanging pictures, and so on. Make- 
up men are seen busy restoring 
charm to the perspiring chorus girls. 
Actors not busy for the moment are 
seen playing cards or chatting, ex- 
actly as they do day, after day in 
actual life. 

“Hollywood loves d laugh at its 
own expense, because we all secretly 
feel that the laugh isn’t really on 
us—personally—but on other direc- 
tors, stars and so on,” said Director 
LeRoy. 

“For that reason we had a really 
enjoyable time depicting ‘ourselves’ 
for ‘Show Girl in Hollywood.’ Miss 
White, for instance, may be portray- 


assert this—in some of the tempera- 
mental outbursts of Dixie Dugan, 
but she probably thinks she is merely 
giving an accurate portrait of 
several well-known actresses she is 
blending into her realistic portrayal. 

“John Miljan and Lee Shumway, 
who play directors, ‘take off’? com- 
posite portraits of directors I know 
so perfectly that I could hardly 
keep from shouting with laughter 
when they were doing it. But they 
seemed to have a joke between them- 
selves, so I suppose they were imi- 
tating me and I ean’t see myself 
as they see me,” LeRoy explained. 
wood, and bewildered at finding it 
such a mad-house, ‘in which he is 
expected to grind out stories as good 
as the plays he wrote on Broadway. 
Blanche Sweet has an unusual role 


_ Haskell. Stages Dances 


i . Gk Haskell, “prominenurtay >York 
dance director, staged the Technicolor 
ensembles in “Show Girl in Holly- 
wood,” the new First National pic- 
ture at the Theatre. Has- 
kell’s dance groups were so popular 
in New York that his name was 
billed in electric lights along with 
those of the stars in many Broadway 
musical shows. Alice White and Jack 
Mulhall are featured in “Show Girl 
in Hollywood.” 


PIES AGAIN? 


Pie throwing is not a lost screen 
art, according to Ford Sterling, and 
it will return. The former Mack 
Sennett comedian believes that com- 
edy travels in cycles and that in time 
the public will again welcome the 
destruction of cream pies on the faces 
of players as in the olden days. 
Sterling portrays a serious role, that 
of a movie producer, in “Show Girl 
in Hollywood,” First National’s dra- 
matie picture of the film city, now 
at the Theatre. 


Chorus Girl’s Budget 


Maxine Cantway, chosen as_ the 
“typical chorus girl” of all the movie 
chorines in talking pictures, uses a 
budget system in spending and savy- 
ing her salary. Miss Cantway is one 
of 300 girls in the lavish Technicolor 
sequences of “Show Girl in Holly- 
wood,” First National film at the 
Theatre. 


with plenty of pathos in it, and she 
too did a portrait—a composite por- 
trait, but one in which all the char- 
acteristics are said to be true to 
life. 

Jack Mulhall does a depiction of 
the scenarist who is new to Holly- 

Then there are the real prop men, 
script girls, and others. They are 
behind the scenes of Hollywood, and 
give the public a true picture of 
it spiced with humor, and with 
some of its real tears. 

In the supporting cast of “Show 
Girl in Hollywood” are Ford Ster- 
ling, Virginia Sale, and Herman 
Bing. 


i 


TECHNICOLOR 


REG. TRADE MARK 


t Pick a Man 


re at a 

in” Sicily woot fall in love with 
anyone, Alice White discovers ‘in 
“Show Girl in Hollywood,” at the 
Seis evens Theatre. Jack Mulhall 
appears opposite her in this First Na- 
tional picture, which is based on J. 
P. McEvoy’s book. 


OHIO 5 


ine “These re 


**Show Girl's” 
Talkies Now. 
Show. 


in the 
What a 
What a Girl! 


See and hear 


Clach 
MULUAEL 
BLANCHE 
SWEET 
FORD 
STERLING 
JOHN 


MILJAN 


Based on. story by 
J. P. McEVOY 


Directed by 
MERVYN 


LEROY 
Cut No.7 Cut20c Mat 5c 
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“Vitaphone” is the registered trade marm of 
the Vitaphone Corp. designating its products. 


Page Eleven 


Are You Taking Advantage Of First National’s 


New Sliding Scale Of Accessory Prices: 
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if 


you’ve never billed 
your show like a 
circus, do it now! 
**Show Girl In Holly- 
wood” has more 
advertising value 
than any picture 
you’ve played 

in years! 


COLOR DESCRIPTION 
OF THE 


TWENTY-FOUR SHEET 


Entire background in variation of 
blues graduating finally into a black. 
Lettering “Alice White” is yellow 
with contrasting blue outline. The 
title is emphasized in white with an 
outline of maroon, with remainder of 
billing in a striking tone of pink. 

The figure of Miss White is attired 
in pink costume and slippers with a 
natural shade blonde hair and blue 
eyes. Lower panel is white with 
lettering in bright red. 


INSERT CARD 


WINDOW CARD 


Sliding Scale Prices of 
Advertising Accessories 


1-SHEETS 
Ete 280. se eee eee 15¢c each 
51 to 100... Se each 
Over 100 _... de each 
3-SHEETS 
1=10°25 2 ee 40c each 
Over 25 _........ 8 each 
6-SHEETS 
1to:10. = FS eath 
11 to. 20: ee  90e each 
Over 20... 5c each 
24-SHEETS 
MD. 60-25 ee) $2.00 each 
Over 25: 178 cach 
WINDOW CARDS 
1to:50. es  ereach 
51 to 100_........__.__.._...#_.-_ 6e each 
Over 100 __....... SK each 
INSERT CARDS 
150226 3 ee 25c each 
26107 50 ee 22c each 
S120: L0G ee 20c each 
Over: 100 ee ee 18c each 
HERALDS 
1M to): SM $3.00 per M 
Over: SMa ee 2.75 per M 
PHOTOS 
11 x 14 photos_____-_..___ 75c a set 
(8 in set-colored) 
22x 23 photos. <== 80c a set 
(2 in set-colored) 
Slides 2 ee 15c each 
Stille scien 10c each 
Press Sheets: Gratis 
Music. Cucs Gratis 


Jantzen Tie-up Section 


PLANT THESE 
NOVEL NEWS 
STORIES 


ALICE WHITE 
IS HONORED 


Wins Title of Jantzen 
Girl In Big Contest 


When you see this or that nation- 
ally advertised commodity identified 
with some famed motion picture star 
and see the picture of the player 
in question prominently displayed 
in these advertisements, you can usu- 
ally feel certain that some financial 
arrangement, favorable to the en- 
dorser of said product has been 
made. 

There are rare exceptions to be 
sure and one in particular where 
the identification of a motion pic- 
ture star with a widely known 
product was a compliment of the 


highest order. 


The Jantzen Knitting Mills, na- 
tionally known manufacturers of 
bathing suits wanted some popular 


sereen player to be known as “The 
Jantzen Girl.” So they went about 
it in the most thorough and efficient 
way to determine on just whom this 
honor would be bestowed. The Jant- 
zen company requested every one 
of their ten thousand or more deal- 
ers throughout the United States to 
take a vote among their employees 
for their choice of feminine screen 
stars to be known as “The Jantzen 
Girl.” Out of the thousands of votes 
cast from coast to coast, Alice White 
checked up an overwhelming ma- 
jority. And most appropriately too, 


for who 


beauty and figure to wear a natty, 
form accentuating bathing suit than 

vivacious, peppy Alice White. 
Alice White’s first picture to be 
shown locally since this splendid 
tribute to her tremendous popular- 
ity, is “Show Girl in Hollywood” 
start- 


is better equipped with 

which comes to the ......... 
TANG el elie ok 
Then the public at large can see 
for themselves how this clever little 
star deserves the title “The Jantzen 
Girl” as well as that other nationally 
next week, is now 

known from coast to coast as “The 
Jantzen Girl.” Elected to that 


heralded distinction, “America’s Girl 
Friend.” 


Jantzen Girl Is 


Coming To Earle 


Title Beciwed On Alice 
White By National | 


Advertiser 


Already acclaimed as “America’s 
Girl Friend” by millions of movie 
fans, Alice White, star of “Show 
Girl In Hollywood” which comes to 
the 


honor by an overwhelming majority 
of employees of the ten thousand 
or more Jantzen dealers throughout 
the United States, the Jantzen Knit- 
ting Mills, famed manufacturers of 
bathing and swimming togs, cre- 
ated a special bathing suit model 
to be named after this popular little 
First National star. 

And this honor comes most ap- 
propriately too, as Alice is an ardent: 
devotee of water sports, an expert 
swimmer and can take her place 
with any of them when it comes to 
fancy and trick diving. And can 
she wear a bathing suit? No wonder 
the Jantzen people have spent 
thousands and thousands of dollars 
on a special national advertising cam- 
paign, featuring the identification 
of Alice White with their product. 
In this connection it is interesting 
to note that the Jantzen Girl won 
a widely exploited bathing-beauty 
contest in her home-town, quite some 
time before her venture into motion 
picture circles. ; 


That E ngaging Star 


Alice 
White 


Cut No. J102. Cut or Mat free. Order 
Inc; 


from First National Pictures, 


Shouldaire 


If you want to see a perfectly grand 
swimming suit, take a look at the Jantzen 
Shouldaire on Alice White. Of course, we 
don’t have to tell you Alice White is no 
other than the lovely star of 


“SHOW GIRL IN HOLLYWOOD” 
now playing at 
STRAND THEATRE 


Alice always wears a Jantzen...for that 
matter so do many smart Hollywood people. 

You, too, can dive, swim and tan in 
this famous suit. You will find your size 
here. We carry a complete line for men, 
women and children...the new Jantzen 
Monochromes, Speed-suit and Regulation. 


NAME OF 
JANTZEN DEALER 


Above is reproduced single column 

co-operative ad, mats of which are 

available free from home office of 
First National Pictures, Inc. 


ALICE WHITE 
WINS CONTEST 


The “Jantzen Girl” is coming to! 


town. In case you don’t know who 
she is, let us tell you she is none 
other than peppy Alice White star 
of “Show Gil tha 


all talkie and singie with color con- 


in Hollywood” 


ing to the Theatre next 


week. 

Every feminine screen player vas 
a potential candidate for the hmor 
of the title “The Jantzen Girl” but 
in a nation wide contest, the em- 
ployees of over ten thousand sores 
and dealers in the well known Jant- 
zen bathing and swimming Suits, 
cast an overwhelming majoriy of 
ballots for Alice White to ¥ceive 
that distinetion. 

Thus the alluring figure an‘ saucy 
yeauty of Alice White grets the 
public at every turn on_ bilboards, 
n magazine and newspaperads, as 
well as window displays in s0p win- 
dows, attired in the Jant2n bath- 
ing suit. No wonder Alie is also 
heralded as “America’s Gir Friend.” 


Bathing Beauty 


Contest 


Arrange with your local distribu- 
tor of Jantzen bathing suits to con- 
duct a bathing beauty contest. This 
can be handled in one of two ways. 
First a straight beauty contest where 
each contestant competes on the 
stage of your theatre attired in bath- 
ing togs, and is to win the title of 
your local “Jantzen Girl” together 
with prize of Jantzen merchandise. 
The second can be run in connection 
with a Show Girl contest as outlined 
in the regular exploitation section 
of this press-sheet. In the latter in- 
stance the main or capital prize 
should be a Jantzen outfit complete 
and all advertising should tie in the 
Jantzen bathing suits, making use 
of the co-operative ads and cuts of 
Alice White in Jantzen suit shown 
here. 

If conducting the straight Bath- 
ing Beauty Contest, also try to en- 
list the co-operation of your local 


|newspaper and through the columns 


invite all feminine readers to enter. 
If the numbers of entrants warrant, 
divide them into divisions and hold 
the contest over a period of nights 
and on the final evening, hold the 
finals in which the winner of each 
previous night’s contest is entered. 
Take flashlights on the stage of each 
lineup, as well as individual con- 
testants and, display them the fol- 
lowing day in lobby and also re- 
produce in newspaper. 

The winners may be selected at 
each performance by popular ap- 
plause, or a committee of judges. 
On the other hand you can issue 
coupons with each paid admission 
and patrons can mark these ballots 
by number as the girls appear. A 
committee of patrons can be drawn 
and the votes counted and checked 
on the stage in full view of the 
a rece. Dhe Santzen dealers “can 
also give ovt coupons with each 
sale and which the patrons can bring 
along with them to the theatre and 
mark as stated above. If you se- 
cure co-operation of newspaper, cou- 
pons can be printed daily and 
brought to theatre by every person 
paying admission. 

The number of Jantzen prizes 
should be in keeping with the mag- 
nitude of the contest. The first prize 
should be a particularly fine bath- 
ing outfit and possibly merchandise 
of lesser value for second and third. 
Additional prizes of small cash 
awards and theatre tickets can also 
be awarded. 

Display the Jantzen prizes in your 
lobby, if possible upon a wax figure. 
If you choose, you ean announce 
the first prize as being ostensibly 
donated by Alice White. 


Lucky Number 


Contest 


Your local Jantzen dealer might 
co-operate with you in a lucky num- 
ber contest. Each ticket buyer is 
presented with a number, a dupli- 
cate of which is retained by you. 
Each purchaser of a Jantzen bath- 
ing suit receives a number from the 
dealer. At the end of the run of 
“Show Girl in Hollywood” all the 
numbers are placed in a receptacle. 
A member of the audience is chosen 
to come up on the stage, and blind- 
folded, selects the lueky number or 
numbers from it. The person hold- 
ing the corresponding number is the 
winner of the contest. Prizes should 
be free tickets and credit memoran- 
dums for purchases in the store of 
the Jantzen dealer. 


Co-operation 


Co-operation is the keynote of any 
exploitation tie-up you arrange with 
your local Jantzen retailer. Give him 
a play in your program and news- 
paper advertising as well as on the 
sereen. He will reciprocate in a like 
manner. Give him a supply of her- 
alds to distribute to every customer 
a week prior to the opening of “Show 
Girl in Hollywood.” Insert his ad- 
vertising circular into your pro- 
grams. This will open a field for 
both of you not ordinarily covered 
in your usual advertising. 


| 


ALICE WHITE 


First National Star 
~—WwWears a © 
Jantzen 


Alice White? Why! 
She is the lovely star of 


“SHOW GIRL IN 
HOLLYWOOD” 


now playing at the 
Strand Theatre 


And she always wears a 
Jantzen. For that matter, 
Jantzen is the suit of 
Hollywood—so many 
stars wear it. 


You, too, will look your 
best, do your best in this 
famous suit. Chooseit here 
from our complete stocks. 


NAME OF 
JANTZEN DEALER 


Cut No. J101. 


Cut or 
mat free. Order from 
First National  Pic- 
tures, Inc., 321 West 
44th Street, New York. 


Above and below are sample tieup ads, mats of which are 
available to exhibitors and Jantzen dealers FREE. 


It’s a riot! Alice White 


in 


“SHOW GIRL IN 
HOLLYWOOD” 


at the 


STRAND 
FHEATRERE 


Alice is simply great in 
her new First National 
picture — a singing, 
dancing sensation! And 
you should see her in her 
Jantzen swimming suit. 


A complete line of the 
famous Jantzen swim- 
ming suits is carried by 


Cut No. J101. 
mat free. 
First National  Pic- 
tures, Inc., 321 West 
44th Street, New York. 


EALER 


Cut or 
Order from 


NAME OF 


JANTZEN D 


FUTURE TIE-UPS 


Remember, this is NOT an advertising arrangement 


that stops with one picture. The ideas and co-operative 


stunts mentioned in this Jantzen Tie-up Section can be ap- 


plied to any other Alice White starring vehicle. Make 
every effort to use same for your ‘‘Show Girl In Holly- 
wood’’ engagement but if conditions are such that this is 
impossible, put this section in your desk and make a note 
to take advantage of this wonderful tie-up arrangement 
and start an early advertisng campaign with your Jantzen 
dealer on the next Alice White picture. 


Jantzen Tie-up Section 


Display Frame For Jantzen Dealers 


(Tieup Unit MH16) 


Striking platinum finish easel art frame for dealer windows 
displaying picture of Alice White wearing Jantzen suit. Your 
Jantzen dealer has this frame on hand or can get it from 
The Jantzen Knitting Mills, Portland, Oregon, ordering by 


number. 


ART COUNTER 
STATUETTES 


At left is reproduced 
a fac-simile-of-the--*t 
MINIATURE 
ART MODEL 
STATUETTES 


lithographed on heavy 
cardboard with wing 
easels. 


Can be used on 
counters, ledgers or in 
windows. 


Free to Jantzen 
Dealers and Co- 
operating Exhibitors 


When ordering above statu- 
ette, refer to Display 
Unit MH6. 


ART DISPLAY SHADOW-BOX 


Tie-up Unit MUI 


Build your tie-up window around this display. Your local 
Jantzen dealer has one, or can get it by writing to The 


Jantzen Knitting Mills, Portland, Oregon. 


TAKE ADVANTAGE OF THIS 
SPLENDID NATIONAL TIEUP 


Jantzen Dealers Everywhere Stand Ready To Give 
100 Percent Co-operation 


The tie-up arranged between the Jantzen Knitting Mills and 
First National Pictures is one of the greatest exploitation aids 
ever offered to exhibitors. Its scope is far more comprehensive 
and far reaching than any similar co-operative plan ever at- 
tempted. 

The Jantzen Knitting Mills have over ten thousand retailers 
in the United States. These dealers are all acquainted with this 
wonderful tie-up feature and stand ready to fall in line with the 
co-operative campaigns which have been carefully prepared 
and consummated. Every one of these dealers have received 
from Jantzen, a complete tie-up campaign book which outlines 
the many co-operative possibilities, illustrations of all tie-up 
accessories, copy for newspaper ads and order blank for the 
many additional exploitation aids available. 

Every Jantzen dealer has been supplied with special tie-up 
accessories, some of which are illustrated in this section. 

Plus this effective window display material the Jantzen 
people have prepared cuts and mats, one and two columns, also 
tieup slide with specially posed photograph of Alice White 
which you can get free of charge through their local dealers 
or by writing direct to SALES PROMOTION MANAGER, 
JANTZEN KNITTING MILLS, PORTLAND, OREGON. 

A National newspaper campaign will blanket the country 
with Alice White bathing suit advertising, besides the big 
National schedule of high-powered ads tying in Alice White 
which will break in the Saturday Evening Post, Cosmopolitan, 
Vogue and Liberty. 

The Jantzen people also offer free to exhibitors the attrac- 
tive 24-sheet Jantzen bathing girl stand and which allows space 
for imprint of ALICE WHITE WEARS ONE. SEE HER 
AT THE (theatre and date). 

In this section you will find suggestions on how to make the 
most of this tie-up locally. TAKE ADVANTAGE OF 
EVERY ONE. : 


ca 
gees, eH = 


TIEUP MOVIE SLIDES 


New, beautifully colored slide featuring Alice White to be 

used as unit of tieup campaign by exhibitor. Dealers name 

printed free. Order by number Unit MH11 from Jantzen 
Knitting Milis, Portland, Oregon. 


EXPLOITATION HIGH-LIGHTS 


1—COOPERATIVE, NEWSPAPER ADVERTIS- 
ING USING MATS ILLUSTRATED HERE. 


2—POSTING SPECIAL 24 SHEET STANDS. 


3—COOPERATIVE WINDOW DISPLAYS USING 
SPECIAL JANTZEN TIEUP DISPLAYS AND 
APPROPRIATE MATERIAL FROM PHOTO- 
PLAY (POSTER CUTOUTS AND MOUNTED 
STILLS SUGGESTED). 


4—CONDUCT CONTEST AS SUGGESTED IN 
THIS SECTION. 


5—PUT OVER COOPELATIVE BROADCAST, 
INCLUDING PLAYIN} OR SINGING OF 
THEME SONG HITS. 


6—HERALDS WITH ninuicory DISTRIBUTED 
BY JANTZEN DEALER RECIPROCATE BY 
RUNNING TIEUP SLIDE SHOWN ABOVE. 


7—STREET BALLY. USIN} OPEN AUTOS OR 
FLOAT WITH ATTRA)TIVE GIRLS IN 
BATHING SUITS, ETC. | 


8—GIVE SOUVENIR PHOTOSOF ALICE WHITE 
IN. BATHING SUIT ATSPECIFIED PER: 
FORMANCE OR WITH PURCHASES AT 
JANTZEN STORES. 


9—INDIVIDUAL SITUATIONS°>RESENT STUNT 
IDEAS THAT ARE PURE'Y LOCAL AND 
NOT ANTICIPATED BY AEOME OFFICE 
STAFF. TAKE ADVANTAIE OF EVERY 
SUCH ANGLE AND TELLUS HOW YoU 
PUT IT OVER. 


DON’T Miss It! 


Alice White 
in the 
First National Picture 
“Show Girl 
In Hollywood” 


Cut No. J100. Cut or mat free. Order 
_from__First National Pictures, Inc., 
321 West 44th Street, New York 


at the 
STRAND 

T heatre 

NOW 
It’s great! Alice is superb! 
How she sparkles! Sings! 
Dances! How she wears 
her clothes! Well . . .Alice 
in this new Jantzen Shoul- 
daire doesn’t begin to show 
the half of it. You will 


find this very suit, by the 
way, at 


NAME OF 
JANTZEN DEALER 


Sample of single col. cooperative 

ad. mats of which are available free 

from First National Pictures, Inc., 
321 West 44th Street, N. Y. 


IMPORTANT! 


EVERY JANTZEN 
DEALER SHOULD 
HAVE A COPY OF 
THIS “SHOW GIRL 
IN HOLLYWOOD” 
PRESS-SHEET. 


IF YOUR LOCAL 
DEALER HAS NOT 
BEEN SUPPLIED 
NG EIEY YOUR 
FIRST NATIONAL 
EXCHANGE TO 
FORWARD ONE TO 
HIM IMMEDIATELY. 


The Cast : 


With such names as Ford Sterling, 
John Miljan and Blanche Sweet and 
others to supplement the drawing 
power of Alice White and Jack Mul- 
hall the box-office success of “Show 
Girl in Hollywood” is asured. 


More Stars 


The wind--up of a picture shows 
the world’s premiere of “The Rainbow 
Girl” with all the brilliancy and move- 
ment of the real thing. Microphone 
addresses by Noah Beery, Loretta 
Young, Walter Pidgeon are seen and 
heard. Al Jolson is another star who 
attends the world premiere. Still 
other prominent players are seen in 
the audience. This is the first time 
that anything like this has ever been 
done on the Vitaphone. It means 
business, 


Technicolor 


The world premiere of “The Rain- 
bow Girl” as well as several of the 
big scenes are photographed in the 
finest Technicolor ever screened. 
Never has any star appeared more 
life-like. It is the closest thing to 
the third. dimension. illusion. 


Song Hits 


Green & Stept, who are responsible 


for some of the outstanding song hits|.than an expose. 


of the year, wrote the songs for 


“Show Girl in Hollywood.” And Alice 
White sings them.in a way that 
guarantees success. DeSylva, Brown 
and Henderson, the publishers, pre- 
dict big things for “I’ve Got My Eye 
On Yon” and “Hang On To A Rain- 
bow.” The latter is featured in “The 
Rainbow Girl’ in the picture and 
presented in Technicolor with the 
chorus girls forming a human rain- 
bow. This is one of the most novel 
presentations any song has ever had. 
Blanche Sweet sings “Hollywood.” 


Summary 


“Show Girl in Hollywood” fulfills 
the curiosity to see the talkies in the 
making that has prevailed through- 
out the world since Vitaphone was 
invented. It’s a matter of record 
that more people have been turned 
away from studio gates recently than 
ever before in the history of the in- 
dustry. These people and millions of 
others would gladly pay for a peep 
into Vitaphone production. “Show 
Girl in Hollywood” goes further than 
that. It throws the studio doors wide 
open; escorts the audience from the 
make-up room to the projection room; 
lets them in on the secrets of record- 
ing; shows them the novel produc- 
tion methods; takes them into the 
dressing rooms of the stars; shows 
them Hollywood as they have never 
seen it before; the playgrounds of 
the players; where they eat; where 
they live; nothing has been omitted. 
Any one of these features would fill 
your theatre if properly presented to 
the public in your advertising and 
exploitation campaign. 


The Drama 


“Show Girl in Hollywood” is more 
Not for one second 


does it lose its story interest and 


THE ear Qr THE WETAPHONE 


How talkies are 
made? .. 


What goes on be- 
hind the scenes? 


_ Where the movie 
stars go at night? 


What it takes to 
become a star? 


“What goes on 
behind the closed 
doors of a studio 

“conference?” 


How the voice is 

recorded. How 

it is sent to 
your ears? 


You'll see it all, 
and much more 
in this big, won- 
derful movie 
love-romance! 


ee 


wrk. 


fy WH 


with 


JACK MULHALL 


Based on story by J. P. McEve 


Directed by 
MERVYN LEROY 


Big Scenes in Technicolor 


Cut No.26 Cut 40c Mat 1oc 


eee 
A FIRST NATIONAI* 
VITAPHONE PICTU_ 


MAIN STREET IS A 


ONE WAY 


TO HOLLYWOOD 


All Akron Is Going To 
See ALL, Of Hollywood 


FE .xposed! 


Alice 


Whi 


the high: road and low road 


to stard om! 


What it takes to make the 


grade'!, 


A girl who had nerve enough 
to crash the gates — and 


make grood! 


A new and greater Alice 
White in the life-like hues of 


lecP or! 
_AW the hushed goings-on 


Hollywood exposed for the 


first time! 


Cut No. 25 Cut 60c Mat 15¢ 


A FIRST NATIONAL & VITAPHONE HIT 


STREET 


lic 


of 


with JACK 
MULHALL 


Based on _§ story 
by J. P. McEvoy 


Directed by 
MERVYN 
LEROY 


= 


dramatic value. It shows what mil- 


lions have been waiting to see in a 
way that is- first, last and always 
Entertainment with a capital “HE”. 


Methods of 
Handling 


Here you have something that the 
pwlic wants, but you can’t just tell 


Yeu you’ve got it. You have got to 
shut it in their ears. Impress upon 
thm the Hollywood expose angle and 
je story angle at one time. It would 
e wise showmanship to double your 
sual advertising and _ exploitation 
ampaign. To handle this picture in 
she usual way will bring you big busi- 
ness. To handle it with a forceful 
smash-bang eampaign will give you 
one of the most profitable engage- 
ments you have had since you’ve been 
in the show business. This is impor- 
tant. Very important. 


You have got the picture. You 
have got the stuff that the public is 
clamoring to see. You’ve got the 
star. You’ve got the cast. You’ve got 
the advertising material. The rest is 
up to you. You can make big money 
on this picture. You can make the 
biggest money you’ve ever made on 
any picture. If you have never billed 
a show like a ecireus before here is 
your chance to do it now. 


This Picture Has More 
Box-Office Angles Than 


Any You’ve Ever Played. 
USE THEM ALL! 


The Story 


The picture opens with the back- 
stage of a Broadway theatre. Jimmy 


Doyle’s (Jack Mulhall) show “The 
Rainbow Girl” is closing, a flop. 
Dixie Dugan (Alice White) who 


understudied the leading lady is in 
love with Jimmy. Despite his protest 
she accepts an offer to go to Holly- 
wood and star in pictures. Arriving 
in Hollywood she takes a sightseeing 
the picture 
This brings in all the famous 


places of Hollywood: 


tour through motion 
capitol. 
Stars’ homes, 
studios, the famous hotels and ren- 


dezvous of the screen celebrities, 


Hollywood Boulevard and all the 
other spots that have made Holly- 


wood famous. 


At the studio Dixie finds that the 
contract offered her in New York 
was a fake. Frank Buelow, the di- 
rector who made her the offer, is fired 
by Sam Otis, (Ford Sterling) the 
producer, because of his unscrupulous 
taetics with aspiring movie stars. 
Dixie wanders around the studio and 
in this way the camera catches all 
the interesting points of production 
that the public has been aching to 
see since Vitaphone was invented. 
Jimmy Doyle is called from New York 
by the studio officials who buy and 
produce his story that flopped on 
Broadway. Through Jimmy’s influ- 
ence Dixie is given the star role and 
makes good, but not before she has 
enacted one of the finest romances 
that has been screened in months. 
Donna Harris (Blanche Sweet) is a 
has-been movie star who plays an 
important part in Dixie’s success. 
This is just a brief outline of the 
story but any showman ean see its 
tremendous advertising and exploita- 
tion possibilities and box-office ap- 
peal at a glance. 


“SHOWGIRL IN 
HOLLYWOOD” 


will make big money 


in any theatre. 


BUT 


with the proper kind of 
advertising backing it 


will 


TOP 
The Grosses 


of your most success- 


ful engagements 


Get Behind It 
With Everything 
You’ve Got. 


rere reeeeeenemner crm 


We Couldn’t Help Ge :tting Running Time 


fe ge 80 minutes 


Out This Special Su] aple- demyth 7213 feet 


(Vitaphone) 


ment. “Show Girl In H olly- Here’s the Dope! 
wood” Has So Many Nlovel _ All you want to 
Angles We Wanted You1 To _know ae 

| nutshell. 
Get Them All. —Press Shee t Editor 


ae 
—— 
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—————————— 
The Author 


HOLI:.Y¥WOoOD 
if : J. P. MeEvoy who wrote the orig- 
I COME! inal “Show Gin?” story to. wha 
HERE | ieee oe a 


ywood” is a ge- 
quel is widely known as one of Amer- 
ica’s foremost humorists. His book 
under the title “Hollywood Girl” is 
way up in the best-selling class. It 


i xle D ugan. The reached millions of readers through 
Make Way F or Di weekly installments in Liberty Maga- 


Snappiest Little Dar #*ing Queen That / ; zine. 
Ever Crashed The .%tudio Gates — qv 


And Stayed Inside! 


The Director 
== ——_ =! 


Mervyn LeRoy, director of “Show 
Girl in Hollywood,” ig one of the 
youngest and cleverest men in this 
branch of the industry. His past 

- 


SM AABoO SRA 


Bro aolataa twalsda CTR ree denne TV 
“Hot Stuff,” “Little John, 
“Harold Teen,” “Piayme 
and “Numbered Men” (not yet re- 
leased) which is heralded as one of 
his finest directorial achievements, 


————————_—_———— 


See: 


Talkies in the making from 
the dress:\ Gg-room ‘to’ the "pro- 


jection room! 


All the secrets of the stars. 


Where they live. Where they 
dine. Where they play! 


All the show places of Holly- 
wood. The boulevards, stu- 
dios; rendezvous of the ritzy! 


The Dialogue 


A real Hollywood world-pre- 
miere with Noah Beery, Lor- 
etta Young, Walter Pidgeon 
and all your favorites in 
attendance. 

See it ALL while you’re being 
thrilled by one of the finest 
romances the microphone has 


— oS | 


Dixie Dugan is a wisecracking show 
girl and she gets over some of the 
smartest and funniest dialogue. James 
A. Starr and Harvey Thew added 
their lines to J. P. McEvoy’s clever 
humor. Mervyn LeRoy *who was an 
ace gag man before he became a di- 
rector has 101 sure-fire gags sprinkled 
throughout the production. 


ever caught. 
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JACK MULHALL Alice White 
LE Z Is one of the biggest drawing cards 


‘ 


<< on the screen today. “Broadway 
Babies,” “The Girl From Woolworths” 
and her other recent releases definite- 
ly prove this fact. In “Show Girl in 


= - = Hollywood” she gives what is with- 

= \ as out a doubt the finest characterization 

; eet Se of her entire career. She sings and 
we a: a dances better than ever before; she 
ae — eee enacts the dramatic scenes with con- 

a Se - “Ki # — summate skill of a true artist, In 
Ne % —- Cut No. 24 Technicolor, with her blue eyes and 


/ Cut Soc blonde hair she is a revelation. It 


LK 
/ N yA biases is not too much to say that “Show 


TK 


iA Girl in Hollywood” will add millions 
ys : of new friends to her long list of ad- 
— mirers. 


= 


: by J.P. McEvoy 


A FIRSTIATIONAL There is no question about Jack 


—— Mulhall’s drawing power. And now 
° | WE lcure: he is cast in a role that fits him like 
Gorgeous Scenes In Vilromiar a glove, and he makes the most of 
Directed by 


MERVYN LEROY TECHNICOLOR it. He and Alice White make as 


good a screen team as the Jack Mul- 
hall-Dorothy Mackaill combination. 
He puts an additional kick in the 
box-office power of “Show Girl in 
Hollywood.” 


Blanche Sweet, Ford 
Sterling and John M1- 
jan are in it, too. 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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